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This study builds knowledge about the possibilities of service design in well-being promoting services in
the Finnish public sector through a service design case and related theory. The case of this study, Cultural
Exercise, combines culture, exercise and outdoor recreation into a low-threshold service promoting health and
well-being. The commissioner of the thesis and the owner of Cultural Exercise is the Recreation Division of the
City of Turku.

The study was conducted mainly with qualitative methods. It aimed at reaching for ideas how to improve
the service of Cultural Exercise. Through the use of several service design and research methods the current
state of the service and its users were analyzed. In parallel also new improvement ideas were received and co-
creationally refined for the service. The ideas concluded in possibilities how to raise awareness and appeal of
the service to wider audience as well as how to embed design thinking as part of the working practices of the
Recreation Division. The collected ideas were embodied and visualized as service blueprints. The ideas will be
utilized as the service development of Cultural Exercise continues in summer 2016.

The study also concluded that added emphasis is needed on the well-being promoting services in today’s
society where people’s ill-being is increasing. When effort is placed on the well-being promoting services, the
citizens can better support their own health and well-being and gradually the strain on the costly care and
rehabilitation will become lighter. Service design absorbs the innovational process of design and its methods
as well as the perspective and participation of citizens for whom the services are aimed for. Service design
can be seen as well-being promoting activity per se and its possibilities to support the needed development of
the public services seem promising.

KEYWORDS: Service design, design thinking, city design, public sector, well-being, Cultural Exercise,
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TINTRODUCTION



This thesis is a case study where a service design
project was conducted in the public sector envi-
ronment. Using the theory and methodology of ser-
vice design and the theory of well-being promot-
ing work in Finland with focus on the impacts of
culture and exercise, this research utilizes service
design process and methods in order to develop
the service with its users and potential users re-
sulting in suggestions how to improve the service.
The thesis also evaluates the possibilities of ser-
vice design in well-being promoting based on the
information gained by the research. The research
utilizes both qualitative and quantitative methods
focusing on the qualitative ones. The commission-
er of this thesis and the owner and producer of the
case of the thesis, the Cultural Exercise, is the Rec-
reation Division of City of Turku.

In the organization of City of Turku the Recreation
Division is responsible for both culture and exer-
cising related services and activities. The other
divisions in the city organization are Welfare Di-

vision, Property Management Division, Education
Division, and Environmental Division. The five di-
visions together with the Central Administration
form the City Administration of the City of Turku. A
15-year vision set by the Turku City Council in June
2014 portrays the City of Turku as a harmonic yet
dynamic European culture city which cares for the
well-being of its residents; “Turku is an attractive
European city of universities and culture and is
boldly renewing itself. Turku is a good place to live
and succeed together.” (City of Turku web.)

The need of added emphasis for well-being is real.
In the second decade of the 215t century the world
is an uncertain place where the only matter that
is certain is change. The challenges of well-being
in Finland are those of a modern, advanced soci-
ety; unemployment rates are high and increasing,
migration causes questions and even fear among
the citizens, the inequalities of people grow deep-
er, the ill-being and marginalization of youth is in-
creasing and the population is aging. In addition to



the challenging situation, also costs and resourc-
es are cut everywhere. Finland as a welfare state is
facing challenges where new innovative solutions
are desperately needed to foster the well-being
of citizens in the prevention and resolution of the
problems.

The National Design Programme “Muotoile Suomi”
of Ministry of Employment and Economy of Fin-
land describes design as a future asset in well-be-
ing promoting work. The vision of the programme
states: “In 2020, design has enabled the growth
of well-being in a world of uncertainty. Design has
become a core competence both in private and
the public sector. “(Muotoile Suomi 2013, 16.) Ser-
vice design is a design discipline where services
are innovatively developed in cooperation with all
the stakeholders, the customer in the center of
the development. The view of the service that is
developed is built holistically all the factors being
acknowledged and evaluated. Service design uses
creative problem solving methods derived from
traditional product and industrial design. The agile,
co-creative process of service design where fast
and cost-effective iterative prototyping is utilized
ensures services to be developed with lower costs,
less silos and the result to be customized for the
target audience. (Design Council 2013, 6-9.)

While the private sector has understood the ben-
efit of design in innovation, public sector in gener-
al is still rather experimenting and adjusting with
it (Lehtonen & Lehto 2014, 20-21). Tuulaniemi

(2011, 285-286) points out that Finland is still
behind other European countries in using the po-
tential of design in the public sector structures
and services and asks why our society would not
use a discipline where the knowhow and methods
of service development and production are first-
class. Manttari (2014, 109) reflects one of the
motivators of utilizing design and customer-cen-
tricity on public sector development should be the
costs and resources saved, which can be achieved
through removing unnecessary stages of work or
improved occupational well-being of the people in-
volved in the service production.
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2 THE RESEARCH
PLAN AND THE
PROCESS



This thesis is an empirical research and develop-
ment project using methods and process of ser-
vice design to develop a public sector service that
promotes well-being in terms of culture and exer-
cising, Cultural Exercise of the City of Turku. The
aim is to produce new ideas in order to develop
the service. This will be conducted together with
the users of the service in order for the service to
become more interesting and appealing. An im-
proved service would encourage wider audience
of citizens of different backgrounds to have good
experiences by means of culture and exercise. In
parallel this thesis also looks into opportunities of
service design and design thinking in the context
of the public sector well-being promoting services.

Given the aim, the main themes of the theoretical
frame of reference (Figure 1) in this thesis are the
theory of service design - further on in the public
sector city environment — and the selected meth-
ods. Additionally, the thesis creates an under-
standing about well-being and related promoting
work in the Finnish frame, focus on the aspects of
culture and physical activity. As the service is part
of the offering of the City of Turku, the stakehold-
ers of the process are the citizens of Turku and the
commissioner organization.

The main research questions guiding the project were the following:

What types of improvement ideas can utilizing service design process and methods bring for

the public sector service Cultural Exercise?

What could service design offer for the public sector well-being promoting services?

12



Figure 1. The Theoretical Frame of Reference.

The process of the thesis (Figure 2), is an appli-
cation of service design processes which is here
described by four stages of “Initiate”, “Investigate”,

“Ideate” and “Implement”.

In the first stage of the process, the subject of the
thesis is selected and the whole thesis process is
initiated. In the following stage, the research plan
is created and the execution starts. The research
and service design methods are selected and the
related activities coordinated. The subject area is
researched in detail in order to create a compre-
hensive understanding of the subject, theories and
design problem. In parallel, the stakeholders are
investigated thoroughly for the study. This stage
includes research and service design methods
such as theme interviews, observation, online sur-

vey, benchmarking,online ethnography and creat-
ing the initial service blueprint.

The following stage is about co-creation and ide-
ation, where the service is being innovationally de-
veloped together with its users by means of design
probes and brainstorming workshops. Personas
are developed to support the ideation process.

The information and insights gathered during
the earlier stages of the process will be utilized
throughout the design process and eventually
reported, analyzed and turned into service blue-
prints, ideas and recommendations that can be
further on utilized by the Recreation Division. The
thesis will produce conceptual ideas on how to
improve Cultural Exercise experience and create

13
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Figure 2. The Thesis Process.

an understanding what service design can offer
for this type of service development in the public
sector environment. The thesis does not include
prototyping or testing but this is left for the com-
missioner to continue with in accordance to their
resources. In this process, implementation is
about concluding the study and ending the pro-
cess of the thesis.

For the activities of the Recreation Division six fo-
cus groups were defined in 2013. The groups con-
sist of socio-economically weakly positioned and
or passive citizens and are further segmented to
children, youth, working aged grown-ups, seniors,
Swedish speaking citizens, multicultural citizens
and immigrants. (City of Turku web; Recreation
division annual report 2014, 8-9.) When develop-
ing the service this perspective will be kept in the

background so that the results will keep the ser-
vice open for people with all backgrounds. Due to
the diminishing resources the Finnish public sec-
tor is facing, also cost-efficiency is a theme that
will be kept in mind with the service development
conclusions.
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3 SERVICE
DESIGN AND THE
CITY



3.1 Service Design Thinking

Service is a process of actions, or series of ac-
tions, existing to solve a problem the customer
has. Services are intangible and often produced
and experienced in parallel where the customer’s
role is not that of a passive recipient but active
participant in the actual production process of
a service as a co-producer of the service. Mean-
ingful in the service are the interactions of people
related to the service, the customer and the stake-
holders of service provider that together create the
service experience. The customer’s expectations
regarding the service experience are essential for
defining and further, improving, the quality of the
service. Expectations not met by the customer’s
experience of the service form a so called quality
gap which in order to create a smooth experience
should be closed. (Tuulaniemi 2011, 59; Grénroos
2015, 47-51))

Service design, with its processes and methods
derived from the traditions of product design, has
been an emerging discipline for some ten years.
While gradually establishing, there are still as
many interpretations about it as there are books
and publications written. Service design is an um-
brella term for an interdisciplinary approach of
(co-)creative problem solving with a range of tools
and methods. As services are intangible, different
methods of visualization to turn the abstract into
tangible make an important part of service design.
The iterative approach helps in identifying the
problems early when light prototypes are devel-
oped via trial and error. When the problem areas
are found and corrected early enough, fewer diffi-
culties will appear after the actual launch and the
costs remain lower. The aim of service design is to
create services of good quality, which will lead into
customer engagement and bring competitive ad-
vantage to all the sectors of society. (Tuulaniemi
2011, 58, 63, 114, 126; Stickdorn & Schneider
2011, 28, 34, 148; Mattelmaki 2015, 27.)
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Figure 3. The Design Squiggle (Newman 2006).

The several slightly different frameworks to de-
scribe the service design process all share a similar
user-centric, co-creative mindset about research-
ing, visualizing and prototyping before piloting and
launching the service with continuous improve-
ment. The process of service design is not really
linear but rather an iterative play where proceeding
might mean going back and forth the stages of the
process — or even start from the scratch — while
finding the ways through the fuzzy front-end phase
to result. The Design Squiggle (Figure 3) draws
this process of so-called design thinking. Design
thinking is an important way of thinking and a tool
for a service designer. It emphasizes the ability to
be empathetic for others and to note the details
that others would miss turning these nuances as

Concept

Design

the source for innovation. Design thinking is about
humanity and human centricity. The utilization of
user information enables the design of innova-
tive and needed services and solutions for design
challenges. Brown additionally states that for de-
sign thinking one does not need to be a designer
but design thinking provides tools for anyone for
problem solving. (Tuulaniemi 2011, 113; Newman
2006; Miettinen 2011, 27; Brown 2009, 4, 49-50.)
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3.2 City Design and Design for Public Sector

Service design in the public sector city environ-
ment is also known as city design. The discipline
combines design knowhow into development of
cities and their strategies. The potential of service
design in the public sector environment is con-
sidered hefty while the challenges are real; the re-
sources available are diminishing while population
is aging, the amount of working-aged people de-
creasing and the population is centralized to urban
environments causing pressure on public sector
services. It is anticipated that 70% of the world’s
population lives in urban areas by 2050 thus spe-
cific emphasis is needed on the urban environ-
ment challenges. Kurronen finds the public sector
services that are in the central position for Finnish
well-being to be in front of challenges unprece-
dented. Manttari conveys the public sector to have
an urge for user-centric mindset where preventive
processes and services are developed to solve the
customer’s problem more efficiently and replace
the current complex setup. (kaupunkimuotoilu.
fi; Kurronen 2015, 29; OECD 2012; Manttari 2014,
109.)

Muotoile Suomi programme describes service de-
sign as one of the centric methods to renew public
sector services in a way where costs will be saved
while producing services in citizen-centric way also
engaging all the stakeholders in the design pro-
cess and the result. Design Council states that in

the current economic situation this is essential as
it helps in creating services for the citizens as the
creation happens with them. The customer-centric
innovation, low-cost prototyping and the agile, it-
erative approach saves costs while the resulting
services become tailored thus valuable, useful and
functional for the users. Additionally, Kuusisto and
Kuusisto find the core of the customer-centric in-
novation to be learning from and together with the
users of the services. (Muotoile Suomi, 2013, 10;
Design Council 2013; Kuusisto & Kuusisto 2015,
173; Lehtonen & Lehto 2014, 22-27.)

“The Public Sector Design Ladder” by Design Coun-
cil consists of three steps of applying design in
the public services (Figure 4). The higher the step,
the more value is created. At the first step, service
design is not yet embedded in the organizations
but the design projects are one-offs from small to
larger ones where service designers support the
public organization. Projects can deal with wick-
ed problems of society and turn the technology
useful for their users. At the second step, public
sector employees themselves are applying design
thinking fluently in their work and learn to see the
problem from the customers’ perspective. Procur-
ing design for greater design efforts gets more
straightforward. The highest step is where design
thinking is applied by policymakers leading to a
unified process where costs are lowered due to
prototyping the risky areas and silos are reduced
while people are being engaged from the outside.
(Design Council 2013, 8-9, 30.)
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Figure 4. The Public Sector Design Ladder (Design
Council 2013).

3.2.1. Citizen Participation in Public Sector Ser-
vice Design

According to Tekes (The Finnish Funding Agency
for Innovation) customers as a resource in the
public sector service development are still not
utilized efficiently. Kuusisto and Kuusisto as well
as Hakio et al. reinforce the perspective stating
that customer and active user are a rather new
concept in the context of public sector services.
The viewpoint of a user in public sector services
is changing over time from a passive recipient into
the source of ideas and a key operator in the ser-
vice production. The information and insight that
the customer has differs from the perspective
of the professional and supports the production
of services that meet the needs of the custom-
ers while the citizens in today's society have the
interest and the knowhow of participating in the
development and production of public services.
Participation in the creation of services adds the
self-accountability and activeness of citizens to
care about their own well-being and increases the
satisfaction experienced of the services produced
as a result. Sitra additionally states that citizens
in the current individualized society are willing to
be part of the development of public services to
have them adjusted to their needs, while participa-
tion also promotes their social and psychological
well-being. From the service providers perspective
the customer-centricity shares the responsibilities,
empowers the personnel by better functioning ser-
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vices and thus adds job satisfaction. (Tekes 2012,
25-29; Sitra 2013, 14; Kuusisto & Kuusisto 2015,
173, 187-188; Hakio et al 2015, 68, Jappinen 2011,
110.)

Tekes categorizes the participation of customers
based on the grade of participation and its depth
into four levels. The first stage is about informa-
tional participation where the customer is in the
role of either giving or receiving information relat-
ed to the service. At the second stage customers
are used for consultation about production of a
service. Third stage involves customers into the
co- design and -development process of services
and the final stage makes the customers part of
the service production, such as in self-service or
peer support groups. (Tekes 2012, 11.) Service
design process incorporates in all of the present-
ed levels of citizen participation simultaneously,
while all the aspects are important.

3.2.2. Theses of Service Design in Public Sector
Environment

Theses where service design is studied in the pub-
lic sector environment were examined in order to
gather background information about the subject.
Similar, with an emphasis on service design on a
public sector well-being promoting service, was
none to be found. There are theoretical theses and
those of case studies. As an example, Jarkko Kur-

ronen wrote his Master of Arts study “Muotoilu &
kunta: muotoilun lahtokohdat ja mahdollisuudet
osana julkisen sektorin uudistamista " in 2013
about design on the municipal environment of
City of Espoo where he discusses the possibilities
and challenges of design in the renewal of public
sector through two cases. Similarly, Hanna-Riina
Vuontisjarvi's Master's thesis “Service Design in
the Public Sector: Role, Challenge and Good Prac-
tice” (2015) examines the role of service design in
the public sector environment presenting recom-
mendations for the service designer in the public
sector environment. Tuula J&appinen (2015) re-
searches and creates a citizen participation mod-
el for public service in her Master's thesis “Citizen
participation as a systematic development tool in
renewing social and healthcare services- a case
study in the public service context.

Quite close to this thesis in terms of commission-
er and the methodology of service design lands
Annaliisa Salmelin's Master’s thesis (2014) “Suc-
cessful Service Development in the Public Sector:
a Case study of a Service Design Project Carried
out in Short-Term Care Services in the Town of
Turku” where a service design project was con-
ducted and evaluated for the City of Turku Welfare
Division.
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3.2.3. City Design in the City of Turku

In the organizations of the City of Turku service
design is still rather a new approach of develop-
ment. The Welfare Division of the City of Turku has
conducted a project “Palvelumuotoilulla Parempia
Palveluita Riskiryhmille” (PPPR - Better Services
through Service Design for Risk Groups) during
years 2013-2015 where the target group people of
alcohol and substance abuse counseling services
were activated in co-creation of new service con-
cepts. The aim of the project was to add the par-
ticipation, well-being and health of risk groups by
changing the service structures to customer-cen-
tric ones as well as creating effective and custom-
ized services by means of service design. (Niina
Jalo 20.5.2015.) Previously mentioned Master’s
thesis of Annaliisa Salmelin was written about a
part of the project.

The University of Turku and the City of Turku are
taking part in a project “Live Baltic Campus” which
is coordinated by Metropolia University of Applied
Sciences. The project covers five Baltic area uni-
versities; Helsinki Metropolia University of Applied
Sciences, University of Latvia, University of Tarto,
University of Turku, and University of Uppsala. Ad-
ditionally the City of Helsinki and the Riga Planning
Region and as attached partners the City of Turku
and Uudenmaan Liitto are involved in the project.
The aim of the project is to enforce the function-
ality and coziness of the Baltic region as well as
interdisciplinary cooperation of city planning and

design by utilizing the methods of service design.
(Live Baltic Campus web.)

In Turku region, and even nationally, one of the big-
gest initiatives where service design is currently
utilized is 6Aika - The Six City — Open and Smart
Services Strategy. The six largest cities in Finland,
Helsinki, Espoo, Vantaa, Tampere, Turku and Oulu,
are developing and deploying a new strategy for
sustainable city development. SELKO initiative
lead by Turku University of Applied Sciences is part
of 6Aika strategy with an aim to design an open
and user-centric business service entity for Turku
region by utilizing methods of service design such
as co-creation and overall design thinking. The
new business service network will produce easy
and clear service offering for all types of business-
es. (6Aika web.)

3.3 Challenges of Public Sector Service Design

However good the possibilities of service design
in the public sector seem, using designers and
design methods in the development of the public
sector has its challenges. Mulgan discusses the
challenges of design in his publication “Design
in Public and Social Innovation” (2014). Mulgan
states that terms design and service design in
general are found vague with no clear definition.
The observations collected during the research
process of the thesis support this; service design
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indeed is still an unknown discipline causing ques-
tions and doubts. The project manager of PPPR
mentioned that the City of Turku employees that
participated in the service design process of PPPR
project were doubtful at the beginning of the pro-
cess and the term service design was considered
as nonsense, even causing irritation in the partic-
ipants at first. The numerous service design pro-
fessionals that were encountered during the proj-
ect were experienced in different manners by the
audience depending on their personality and skills.
Some were considered lacking the needed skills
of utilizing the service design methods efficiently,
facilitating the events or understanding the envi-
ronment of the project organization convincingly
enough. (Mulgan 2014, 1-6; Niina Jalo 20.5.2015.)

Also Mulgan highlights that there is not enough
training or education for service designers to have
the skills the public sector environment would re-
quire. He continues that the costs of using design
consultants are experienced high and it has been
criticized that the commitment of the designers
does not carry long enough while their skills in
implementation mismatch their design skills. Mul-
gan emphasizes that the whole design process
requires a humbler attitude for the designer and
mutual learning during the process. Hakio et al., on
the other hand, found during their service design
projects with City of Helsinki the time and moti-
vation of the participating employees to be a big
challenge. Usually the development work has to
be conducted in addition to the normal daily work

which leaves the employees lacking the resources
or interest to concentrate on another project, con-
sultant or method. (Hakio et al 2015, 66-68; Mul-
gan 2014, 1-6.)

The strategical potential of service design is not
yet widely recognized and the measurable findings
about how design actually works in the public sec-
tor are still considered insufficient. The purchasing
process of the public sector is complex and pur-
chasing design is considered difficult while design
as a branch is poorly organized and the process of
purchasing design does not allow questioning the
commission. The public sector is also traditionally
an environment where stability is fostered while
service design is always improving by its nature.
Mulgan sees design an approach to make the tra-
ditional limitations of the public sector less restric-
tive. Jappinen & Sorsimo are also concerned about
the lack of gathering and sharing the experiences
gained in the service design projects of public sec-
tor. While public sector should aim in searching for
scalable solutions to be shared over office, min-
istry or municipal borders the design field should
collect more evidence about the effectiveness and
results on public sector. (Mulgan 2014, 1-6; Mu-
otoile Suomi 2013, 82; Tuulaniemi 2011, 281-287;
Kurronen 2015, 33; Jappinen & Sorsimo, 2014, 85.)
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4 WELL-BEING
PROMOTING IN
FINLAND



4.1 Definitions of Well-Being

Well-being, understanding and improving it can be
seen as both political and subjective matter. It is
a multidimensional and multidisciplinary field of
research with no generally accepted framework
with varying themes and dimensions. Improving
well-being is one of the centric values and mis-
sions of modern society and needs to be mea-
sured and followed up to understand and guide
the political decisions. (Bardy 2010, 38-39; Hoffren
& Ratt 2011, 219-234.)

Well-being is reviewed through objective society
level measurements and subjective interpreta-
tions of individuals. The early and perhaps the
most well-known society-level measurement of
well-being was Gross Domestic Product (GDP),
which subsequently has been found to be inade-
quate. GDP does not acknowledge, for example,
income distribution, environmental problems and

the factors that have impact on the well-being ex-
perience of individuals. (Vaalasvuo & Moisio 2014,
99, 113; Saari 2011, 9, 359; Hoffren & Ratt6 2011,
219-234.) The importance of subjective well-being
in today’s society is increasing, and Sitra proposes
this to be the key societal objective in addition to
sustainability (Sitra 2013, 29).

Important subjective well-being (SWB) factors are
often considered to be material well-being, health
and social relations. Erik Allardt, a sociologist and
well-being researcher, leads the way in Finnish and
Nordic context of well-being research. Allardt’s
classic theory of well-being from the 1970s sum-
marizes the basic needs of an individual to three
dimensions of well-being; “Having, Loving and Be-
ing”. “Having” refers to the needs of individual's
living standards such as income, accommodation,
employment, occupational environment, health
and education. Allardt adds the physical and bi-
ological environment as part of the “Having” di-
mension. The dimension “Loving” consists of the

24



social needs of an individual in terms of different
types of relationships where the social needs are
fulfilled. “Being” is a dimension about the individ-
ual being part of the actions and decisions that
relate to the life of the person as well as possibili-
ties to have sensible leisure time activity, meaning-
ful work and live in harmony with nature. (Allardt
1976, 32-49; Saari, 2011 43-44.) This holistic view
of well-being summarizes the preconditions for an
individual's mental, physical and social well-being.

The concept of sustainable well-being has been in-
troduced during the first decades of 215t century to
respond to the complex challenges and so called
wicked problems of today’s society. The model by
The Finnish Innovation Fund Sitra (Figure 5) com-
bines the components of economic sustainability,
social sustainability and ecological sustainability
with those of subjective well-being and respon-
sibility of individuals introducing a vision of a
well-being society with sustainable baseline where
Sitra sees Finland could be the forerunner. (Sitra
2013, 5-6.)

4.2 Well-Being Promoting in Finland

Finland has been an exemplary country in many
areas of well-being during the decades. Over the
time the population of Finland has become wealth-
ier in GDP per capita and the Finnish well-being
model has been rated as one of the top countries

Private
Sector

Natural Environment
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\
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Figure 5. Sustainable Well-being Model by Sitra
(2013).
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in the world. However, at the same time, no oth-
er western country has experienced such vast in-
equality change between its citizens’ income and
affordability causing one of the centric problems
of well-being. Economic growth can be consid-
ered as a paradox where the citizens’ ill-being is
derived from but on the other hand which is also
expected to be the solution for the ill-being. The
socio-economical differences between the people
are growing deeper causing complications and
side effects. (Vaarama, et al 2014, 323-327; Bar-
dy 2010, 38-39, 43; Hoffren & Ratt6 2011, 220-239;
Kurronen 2015, 29; Sitra 2013, 29.)

The Finnish well-being promoting policy is set by
the government of Finland with the objectives to
foster health and well-being and reduce inequali-
ties. The Ministry of Social Affairs and Health is in-
tegrating actions to increase the well-being of citi-
zens, their social participatory possibilities as well
as health and abilities to function. The aim is to
take health and well-being promotion into account
in all decision making. The follow-up and evalua-
tion of related actions are centric missions for the
Finnish National Institute for Health and Welfare.
Typical for the time is the fact that both financial
and human resources were cut from the Institute
for year 2015. (Finnish Government Policy for
Well-being; Vaarama et al. 2014, 3; THL; STM.)

The well-being promoting strategy of the Finnish
government can be seen in the laws, regulations
and further, in the strategies of Finnish cities and
municipalities. The City of Turku emphasizes cit-

izen and customer orientation where services of
good quality and availability are developed togeth-
er with all of the stakeholders. In the strategy of
The City of Helsinki the first goal is to promote the
well-being of the residents and, likewise, The City
of Tampere strategy emphasizes well-being to be
the common goal of the city. Democracy and par-
ticipation of citizens are incorporated in the strat-
egies that are realized nationwide in more than
twenty ongoing well-being and health promoting
programs. (THL; Helsinki City Strategy, Tampere
City Strategy, Turku City Web, Kunnat.net.)

4.3 Service Design in Well-Being Promoting on
the Public Sector

In Finland designing customized well-being ser-
vices has been considered as one of the indus-
tries of growth in the future. Well-being promoting
service can be seen as a service where a person
can participate in activities with an objective to
promote well-being and prevent physical, mental
or social well-being related problems (Sitra 2013,
14; Koivisto et al 2010, 12).

Professor and sociologist Juho Saari finds pro-
ducing customer-centric well-being services an
important business field of a prospering society
while Lehikoinen describes well-being services
as an emerging field in Finland due to the wicked
problems caused by the aging of the population
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and the social and public health related problems.
He states that the impacts of these problems will
be untenable in many levels if left unattended or on
the other hand, cared reactively. (Saari 2011, 358;
Lehikoinen 2011, 274.) The care of such problems
is costly and pressures the public health care thus
preventive, well-being promoting work is needed.
Muotoile Suomi programme believes design could
be used to define and solve problems and enhance
the users’ experience of the services while reduc-
ing the costs. The well-being of citizens could be
assured by developing the society in the public
sector where the resources are continuously cut.
(Muotoile Suomi 2013, 6-8.)

Organizations such as Sitra and Tekes have ro-
bustly been supporting the design-involved re-
search and development programmes such as De-
sign Exchange, Helsinki Design Lab and Toimiva
kaupunki (Design Driven City). "Ratkaisu 100" by
Sitra is a freshly launched initiative where the citi-
zens are requested first in terms of crowdsourcing
to define a wicked problem of society impacting
on the well-being of all the Finnish people at some
level. After defining the problem, teams of differ-
ent backgrounds are invited to innovate solutions
to improve the well-being. Later on, in the 2017 -
the 100th birthday of Finland, the teams are com-
peting each other to find the best solution for the
problem. (Muotoile Suomi 2013; Sitra web.)
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5 PHYSICAL ACTI-
VITY AND CULTURE
IN WELL-BEING
PROMOTION



The case of this thesis, Cultural Exercise, combi-
nes the health and well-being promoting effects of
culture and exercising. The well-being effects of
physical activity are long known and scientifically
undeniable and can be considered one of the cor-
ner stones of well-being. Exercising has positive
impacts on the prevention, care and rehabilitation
of diseases classified also as Finnish national di-
seases such as obesity, type two diabetes, disor-
ders of the musculoskeletal system and depres-
sion while as it is also a method to relieve stress
and empower the mental resources of a person.
The psychological impacts of the physical exerci-
se are seen to be on the same level with the phy-
sical impacts. In a comparison between physically
active citizens and passive ones, the costs caused
to healthcare by the active part of the citizens are
6-22% less than the costs caused by passive ci-
tizens. (Vuori 2015 5, 18, 506; Muutosta liikkeella!
2013 4, 10; Vasankari 2010, 64-66.)

While the recent reports about the physical activ-
ity of Finns point out that leisure time exercising
is increasing, the current world favors sedentary
lifestyle and Finns actually spend most of the day
sitting at their work places, daycare, schools, while
commuting and at home. Small children sit up to
60% of their days while the rate with grown-ups
is as high as 80%. The level of physical activity
remains very low and is found critical to be in-
creased. The complete annual costs of the health
care in Finland are up to 18 billion euros, and are
to be increased as the population ages. The costs
caused alone by sedentariness are 2-4 billion eu-
ros when taking into account the costs related
to the lack of productivity caused by sick leaves,
early retirement and deaths. The direct costs of
sedentariness for the health care are 1-2 billion eu-
ros. The cross-sectoral cooperation, which started
some 15 years ago, places even more effort to
offer health-enhancing, low threshold exercising
services and preventive care for the people. (Muu-
tosta liikkkeelld! 2013, 4; Vasankari 19.11.2015.)
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According to Itkonen and Kauravaara (2015, 186)
positive experiences of exercising enforce the will-
ingness to exercise more. They add that citizens
as the subject matter experts of their lives should
be used more as a resource in sports planning.
Stranius mentions that to promote exercising dif-
ferent inspiring examples are needed. However,
the most efficient way to promote physical activity
in everyday life is to make exercising easy, inex-
pensive and fun. (Stranius 2015, 78.)

If exercising is found fundamental in improving
the quality of life and lengthening one’s lifespan,
the consumption of culture has been recognized
in the recent research in similar perspective. A
culture enthusiast lives longer than a couch po-
tato states neurologist and researcher Markku T.
Hyyppéa according to whom it has become clear
that lifestyle where culture and art are consumed
promote health and lengthen one’s lifespan, even
with two to three years. Hyyppa points out that this
is actually more than can be achieved by weight
losing or health-promoting exercise alone and al-
most as much as giving up smoking can offer to a
person. While culture and art may trigger immedi-
ate emotions and experiences, the most important
aspect in the well-being promoting effects of cul-
ture consumption is found to be its social nature.
(Hyyppa 2013; 19, 22, 99, 122-124.)

Positive impacts of culture have also been rec-
ognized in the area of improving brain health and
memory disorders. Muistilitto (The Alzheimer
Society of Finland) has created a booklet about

recommendations for brain health promoting cul-
tural activities. The booklet reminds that memory
disease does not take away the ability to enjoy
art or produce culture but pleasure can be gained
even when the disease is in an advanced stage.
Sensual experiences are important even when the
active participating is no longer possible provid-
ing joy, pleasure and experiences of success for
an individual. Even smaller splashes of art are ad-
vantageous and can even be more pleasant for a
person with a memory disease. (Muistiliitto 2014;
Malmivirta & Kiveld 2015.)

Cultural well-being has been recognized in the
governmental level in Finland and internationally.
From 2010 to 2014 various public sector institu-
tions and organizations worked together for TAIKU
programme (Taiteesta ja kulttuurista hyvinvointia
- Arts and Culture for Well-Being) of Finnish Min-
istry of Education and Culture with objectives to
promote art and culture for well-being. Firstly the
programme presented art and culture in the pro-
motion of social inclusion, community spirit, living
environment and capacity building. Secondly TAI-
KU aimed to bring art and culture as part of social
welfare and health services and thirdly the pro-
gramme aimed to support occupational well-be-
ing by art and culture. The programme managed to
raise the awareness of positive effects of art and
culture in well-being and the use of culture-based
methods had became more common. (TAIKU final
report 2015; Liikanen 2010. 57.)
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One of the many well-being promoting services
offered by the Recreation Division of the City of
Turku is Cultural Exercise, which combines culture,
exercising and outdoor recreation. Cultural Exerci-
se is a simple and free way with a low threshold
to add physical activity by means of culture and
impact on one’s health and well-being. The Recrea-
tion Division of the City of Turku offers additionally
a wide variety of effective and accessible services,
such as libraries, museums and sports related
services for the citizens of Turku with whom the
services are also aimed to be developed. (Cultu-
ral Exercise web; Turku City Archives; Recreation
Division web.)

Originally Cultural Exercise was one of the five
segments of an initiative created for the Europe-
an Capital of Culture year of Turku named Central
Park of Culture and Exercise. The initiative pre-
sented a vision of River Aurajoki area to become
similar to Central Park of New York City and by
combining exercising and culture to nature and

the lively city environment to impact positively on
the physical, emotional and social well-being of
Turku citizens. The first Cultural Exercise routes
were created during years 2009-2011 in coopera-
tion with several stakeholders such as municipal
offices, museums and artists. The first route was
"Suomen sydan” (Heart of Finland) with the pre-
miere on 28 August 2010. The patron of the Cen-
tral Park of Culture and Exercise was the then Min-
ister for Foreign Affairs Alexander Stubb. (Cultural
Exercise web; Turku City Archives.)

As a historical city full of cultural legacy, Turku and
its citizens have a lot to offer for an initiative such
as this and the experience, knowledge and cre-
ativity of the citizens was utilized in creating the
routes. For example “Piiloleikki” (Hide and Seek)
(Picture 1) is a functional work of art and a route
consisting of miniature bronze self-portrait stat-
ues created by Turku children in a workshop or-
ganized by artist Oona Tikkaoja. (Appendix 1) The
statues are hid around River Aurajoki area and by
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reading the coordinates on the map the next stat-
ue can be found. Piiloleikki transforms the viewer
of the art into a detective and encourages children
to move by exploring the environment for the tiny
characters. (Cultural Exercise web.)

Citizens were involved in other means, verbally,
in “Runosmaki” (Appendix 2) route. For this route
the residents and visitors of Runosmaki were in-
terviewed for their experiences and stories of Run-
osmaki during summer 2012. Turun Sanataideyh-
distys (Turku Association of Word Art) turned the
material into so-called ear poems with different
themes where the voice of the original interview-
ee can be heard from the final poem through the
words and phrasing, although the writer is a poet.
The Runosmaki route was created as part of an
initiative “Osallistavat Kulttuurikuntoilureitit Run-
osmaessa” (Participatory Cultural Exercise Routes
in Runosmaki) which had an objective to add in-
volvement and communal spirit in Runosmaki and
also to diminish the inequalities in well-being.(Cul-
tural Exercise web; Wennerstrand 2013, 29-30.)

Year 2015 introduced a completely new route of
Pansio, an improved set of Cultural Exercise maps,
map holders, a renewed website as well as a pos-
sibility for the residents of Turku to join the devel-
opment of Cultural Exercise enabled by the Mas-
ter’s thesis at hand. The theme week of Cultural
Exercise took place from June 1 to June 7 intro-
ducing the service with guided tours of different
routes free of charge. The tours covered several

routes with persons such as local causerie writer
and journalist Markku Heikkila guiding “Kaupunki-
tarinoita Turussa” (Urban Stories in Turku) or artist
Oona Tikkaoja acting as a guide for her work of
art “Piiloleikki” with fellow child guides. Cultural
Exercise was also highlighted online in social me-
dia channels, in Turkuposti magazine and in local
city magazines. (Cultural Exercise web; Turkuposti
2/2015,15.)

In spring 2016 Cultural Exercise offers altogether
13 pre-defined routes. Different themes introduce
the user with interesting and even hidden pieces
of information about Turku (Appendix 4). Maps are
available as printed versions in Turku city libraries,
visitor infos and certain museums, as CityNomadi
mobile application or for printing on the Cultural
Exercise website. The language versions available
are Finnish, Swedish and English. Some of the
routes have voice guidance via Soundcloud. There
is also a printable exercise book created for Cultur-
al Exercise, which can be used to reflect the experi-
ences. The book was created as part of EViva proj-
ect (Enhancing Vitality with Active Leisure Time,
2011-2015) which had an aim to promote well-be-
ing by offering low-threshold possibilities for the
citizens to increase their leisure time activeness.
(Cultural Exercise web; Turkuposti 2/2015, 15;
WHO Healthy Cities 2014.)
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7 INSIGHTS AND
IDEATION



This study combined methods from qualitative
and quantitative research methodologies. As this
research is a case study of a service design case,
the research methods of ethnography such as ob-
servation and probing were utilized to gain qualita-
tive insight about the users and potential users of
the services which is also one of the central top-
ics in service design. Quantitative data was used
when looking into the demographics of the survey
respondents and their awareness and attitudes
of the service. This data can later be compared if
a similar survey is conducted. Interviews, in this

Kulttuuria Turussa @ kulttuuriaturus -

¥

— tinyurl.com/o9rr82g

29 Sep 2015

thesis theme interviews in unstructured form,
were used to collect background professional in-
formation to discuss the theory. Theme interview
is a method where the themes of the interview
are pre-defined but the exact format and order of
the questions is obsolete. (Hakala 2015, 29.) This
chapter presents the theory, implementation and
summarizes the results of each of the method.

For communicational purposes during the re-
search an email address tutkimus.kulttuurikuntoi-
lu@gmail.com was created. For example an email
(Appendix 8) with information about the possibil-

Vield ehdit mukaan kehittdmaan #kulttuurikuntoilu'al

Tyopajat 1.10. Tarjolla purtavaa ja uusia tuttavuuksial

Picture 2. Invitation to Cultural Exercise Development Groups on Twitter.
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ity to join the co-creational teams (Chapter 7.6)
was sent out for the persons who left their contact
details through the survey (Chapter 7.1). These de-
velopment events were also advertised widely in
the online and social media channels of the City of
Turku (Picture 2).

7.1 Survey and the Results

Survey is a method to collect information in a
standardized way where the respondents form
a sample of the population. Web-based surveys
minimize the inconvenience of sending back and
forth the survey forms from both the researcher
and the respondent and also eases the workload
of the researcher when the responses are auto-
matically stored in electronic format for further
editing. In the times of digitization it is no surprise
that web-based surveys have become more popu-
lar in both commercial and research use. (Hirsjarvi
et al. 2004, 182-184; Dawson, 2011, 89-104; Valli &
Perkkild 2015 109-114.)

An online survey (Appendix 5) was chosen as one
method due to its nature of being an efficient and
affordable way to collect data for the research.
The survey had the following objectives; firstly
the survey was to determine the knowledge and
attitudes of Turku citizens about Cultural Exercise.
Secondly, the aim was to understand the exercis-
ing and culture consumption behavior of Turku

citizens and whether any correlation can be seen
between the socio-demographic background of
the citizens and their activeness in exercising and
culture. Thirdly, the survey was a channel to col-
lect possible improvement ideas for the service
and lastly, to gather Turku citizens for the latter de-
velopment groups of Cultural Exercise; the design
probes (Chapter 7.5) and the co-creational brain-
storming workshops (Chapter 7.6).

The survey was launched on 2 June 2015 at the
beginning of the theme week of Cultural Exer-
cise and was open until 30 June 2015. The sur-
vey form was created with Webropol survey tool
and consisted of three pages. The two first pages
determined the background information of the re-
spondents as well as the attitudes and knowledge
about Cultural Exercise containing both closed
and open questions and some space for ideation.
The third page was reserved only for contact infor-
mation and was instructed to be filled in by those
who were interested in participating in the devel-
opment group of Cultural Exercise. The survey was
designed in cooperation with the commissioner
and was pre-tested by five volunteers before the
launch.

The survey link (Appendix 6) and general informa-
tion about the development groups of Cultural Ex-
ercise were shared to some extent via the Cultural
Exercise theme week task force but the more ef-
ficient channel turned out to be the social media
channels of the City of Turku. The research was
promoted through “Kulttuuria Turussa” and “City
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of Turku” Twitter and Facebook. Each post gener-
ated more responses in the online survey than the
total of the responses achieved by handing out the
links during the theme week activities were. The
survey was also represented on the City of Turku
website.

As the survey was available online for everyone
the group of respondents form rather a self-select-
ed example than a sample. The population of the
survey can be considered to be citizens of Turku
but the availability online allowed people outside
Turku to send their responses as well. The fact
that social media sharing heavily impacted on
the response generation can give biased results;
instead of a sample covering a cross-section of
Turku citizens the respondents are likely to be
those of Turku citizens who follow Turku in the so-
cial media. This would exclude the part of Turku
citizens who do not use social media actively, or at
all. According to a research of social media behav-
ior of Finns conducted in early 2015, social media
is still more widely used by younger citizens. (Yle
Social Media Study 2015.) Also the subject being
directly related to culture might exclude the part of
citizens who are not interested in this area.

7.1.1. The Background of the Respondents

As it turned out, the survey was eagerly welcomed
by those who seem to have natural interest in cul-

ture or are curious to participate in the co-creation
groups of Cultural Exercise. During the approxi-
mately one month of the availability of the survey
altogether 68 responses were received while the
survey page was opened additional 127 times with
no response. Nearly 80% of the respondents were
citizens of Turku, especially from the Turku city
center or the neighborhoods surrounding it such
as Martti and Port Arthur. As the target group of
the service is Turku citizens the scope of the anal-
ysis covers the ones who have chosen Turku as
their location of residence. Initially, as much as
72% of the respondents showed interest in joining
the development of Cultural Exercise through the

survey.
! 2
I 3 I I

1
1
-29 30-39 40-49 50-59 60-69 70-

Figure 6. The Demographics of the Survey Respon-
dents.

@ women Men Other

37



5,56%

55,56%

@ Weekly basis, or close
@ Afewtimesa year

Monthly, or close
More rarely

Figure 7. The Activity Level of Culture Consump-
tion among the Survey Respondents.

The respondents were grouped to age groups
according to the year of birth selection on the
survey. All the age groups under 70 years of age
were quite similar in size with the majority (85%)
of the respondents being women (Figure 6). The
respondents were on average rather highly edu-
cated and 57% of them were in an employment of
some type. 30% of the respondents had children,
approximately half were single and the other half
in a relationship of some type.

In general the respondents were active in terms of
culture and exercising. 95 % responded to attend
cultural activities at least a few times a year (Fig-
ure 7) and more than half of the respondents exer-

3,7%

14,81%

37,04%

22,22%

22,22%

@ More than 5 times a week 3-5 times a week

@ 12times aweek @ I do not know
I mainly get my physical exercise from
everyday activities
Figure 8. The Physical Activity of the Survey Re-
spondents.

cise at least three times a week (Figure 8). All had
hobbies or interests in several areas of life while
none admitted not to exercise nor consume cul-
ture at all. According to the research of Finnish cul-
ture consumption there are individuals consuming
culture in all parts of the population, however, the
most active ones are socio-economically well po-
sitioned, often women, whereas the most passive
ones are often men and from weak socio-eco-
nomical background. (Suomalaisten nakemykset
kulttuurista 2013.) The survey results showed that
Cultural Exercise is a service that appeals espe-
cially persons described in the aforementioned
research as active culture consumers.
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7.1.2. The Reception of Cultural Exercise

According to the survey the knowledge of Cultural
Exercise is rather low. The service has existed for
five years and yet to half of the respondents Cul-
tural Exercise was a completely new service, and
only 23% of the respondents had participated in
Cultural Exercising (Figure 9). The main channels
where the respondents had heard about the Cul-
tural Exercise service were Turkuposti magazine
covering 50% of the responses, the website of the
City of Turku (34%) and coming across the maps
of Cultural Exercise at public places (29%). The
Theme Week of Cultural Exercise had reached 23%

9,26%

25,03% 35,19%

29,36%

Yes, | have heard about Cultural Exercise
o Yes, | have been to Cultural Exercising
o No, but | am interested in the service

®No

Figure 9. The Awareness of Cultural Exercise.

nou

of the respondents. “Porrastelu”, “Patsastelu” and
“Piiloleikki” were the most familiar routes for the
respondents and paper maps the most favorable
form of maps.

Despite the low level of awareness of the service,
in general the feedback received was positive and
the enthusiasm towards the service was readable
through the comments. The greatest individual
subject of criticism in the responses was the name
of the concept which was described as boring: “To
me Cultural Exercise sounds like it is aimed for cul-
tivated middle-aged working people and families
with children. | think it would be very suitable for
younger adults, such as students, but the current
brand image does not necessarily encourage the
youngsters to participate.” Other criticism was
aimed towards outdated maps where statues had
been removed or stolen or about information that
was missing on the maps.

The respondents who had been to Cultural Exer-
cising had had a lot of positive experiences; the
idea of Cultural Exercise, the aesthetics and clar-
ity of maps as well as the versatility of the routes
were appreciated. Those who had not participated
in Cultural Exercising still found the idea interest-
ing and worth trying — a good excuse to go out
for a walk. “Interesting” was a word coming up
frequently in the feedback. The feedback and re-
actions regarding Cultural Exercise are presented
in Figure 10.
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A very interesting way to combine exerci-

It'S about the Joy Of ﬁnd|ng sing and culture. Just going out for a walk

doesn't get me going but this way there

and Seeing Turku from would be something more.
new point of view.

To me Cultural Exercise
sounds like it is aimed for cul-
tivated middle-aged working
people and families with chil-
dren. | think it would be very
suitable for younger adults,
such as students, but the
current brand image does not
necessarily encourage the
youngsters to participate.

It sounds very interesting
but | found Nomadi App
very confusing.

‘Buiyoeo0ab e Jo adAy e ‘|sjjesed ul
sBuiyl mau Buipuly pue Buisioloxs ajiym
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It is running between sights.

It sounds fun. | actually
don’t understand why |
have never tried before.

It combines two things | like. This
brings culture close to someone
who is not necessarily interested in
and vice versa.

One can accidentally get exercise while getting to
know culture. This service could be a source of moti-
vation and ideas. :)

Figure 10. Associations about Cultural Exercise Collected Through the Survey.
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Net Promoter Score

Net Promoter Score (NPS) was calculated for Cul-
tural Exercise for the first time, mainly for future
reference. NPS is a simple metric to measure the
customers’ willingness to promote the service
to their friends or relatives using a scale of 1-10
and as part of service design can be used to mea-
sure the customer experience during the service
development. The higher the value is, the better
the user experience is. Usually a positive NPS is
good and 50 or above excellent. (Tuulaniemi 2011,
243.) When further developing the service, a short
NPS survey could be conducted for comparison.
In summer 2015 the NPS of Cultural Exercise was
47, which can be considered as good but provides
more information about the customer experience
when compared to the prevailing results.

7.1.3. Idea Generation through the Survey

The survey produced a variety of ideas to improve
the current set of routes. Firstly, there were small-
er ideas about adding information on maps. Some
respondents were hoping to have the distances
between locations marked on the map and in-
formation about whether the route is possible to
cycle through. Also addition of other details such
as locations of public restrooms, benches, play-
grounds and places to eat or have a cup of coffee
were proposed.

Secondly, there were ideas to expand the technolo-
gy used by Cultural Exercise. The ideas varied from
using QR codes to augmented reality where for
example the objects en route could be animated
and viewed by utilizing one’'s smart device. More
social media was proposed to be utilized in terms
of hashtags and engaging the citizens in the social
media competitions around Cultural Exercise.

Thirdly, a lot of ideas about completely new routes
were sent through the form. The theme idea of
routes of each Turku neighborhood was repetitive
but in addition there were many types of new ideas
for routes, such as a route where the visitor would
be able to get behind doors that are normally
locked or routes of historically or culturally signifi-
cant persons. The ideas collected through survey
are presented in Figure 11.
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Jugend-Turku
d A route for flowers and bloo-

ming trees; Cherry blossom
path, lilac path. This could be
tied to spring season but it
would give a lot of joy.

A goblin path or magic forest
for children and families with
children.

Closed doors of Turku
- the places people are
not usually allowed to

The position of a child in different age
periods.

go. The historical women of Turku

International Turku

Turku of literature, books and aut- )
across centuries

hors that are somehow linked to
Turku.
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3 It might be fun if one could do some-
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Figure 11. Results of Idea Generation through the Survey.
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7.2 Observation

Observation is a qualitative research methodolo-
gy of ethnographic research tradition where the
researcher immerses into a community and ob-
serves the subject in parallel collecting research
material by making field notes. The researcher
can participate in the observation process more
or less depending on the subject or the phase of
the research. Observation is a dialogue of the re-
searcher and the target audience; in the process
the researcher learns to know the target as an in-
dividual as well as part of the surrounding com-
munity while the target reflects the presence of
the researcher. Combined with other research

methods, such as interviews, observation can
provide deeper insight on the research subject
(Metsamuuronen 2006, 116-118; Grénfors 2015,
154-168; Dawson 2011, 105-113.)

The aim and expectations for the observation was
to collect information, opinions and ideas about
Cultural Exercise. The observations were collect-
ed into a notebook manually. The Theme Week of
Cultural Exercise offered a superior possibility to
observe and discuss with citizens of Turku about
their thoughts and attitudes in regards of Cultur-
al Exercise, culture, exercising - or life overall. Cit-
izens from all ages and from all socio-economic
backgrounds visited the stand in the several loca-
tions in Turku where a task force of four persons
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Picture 3. Cultural Exercise Stand During the Theme Week in Kela Lobby 3.6.2015.
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were promoting Cultural Exercise. Dozens of maps
and additional information flyers were shared
during the Cultural Exercise Theme week to add
awareness and share information about the ser-
vice (Picture 3).

"Kun kuulen sanan kulttuuri, poistan aseestani
varmistimen” A gentleman of age 75 years was
visiting the cultural exercise stand in Kela 3 June
2015 and quoted a character of Simo Penttild’s
novel. His message was abrupt: "When | hear
culture | remove the safety catch of my gun.” He
found his time of consuming culture or to go exer-
cising already bypassed as he was waiting for an-
other brain surgery. He was one of the elderly men
who found cultural activities distant from their life-
style. Similar attitude could be recognized among
several other elderly men during the theme week.
These individuals were seemingly delighted of the
moment of conversation but declined harshly the
opportunity to join the Cultural Exercise develop-
ment group, fill in the survey or even accept the
information flyers handed out.

During the week of observation, similarly with the
survey results, it was noticeable that Cultural Ex-
ercise was not a well-known service. Also during
the observation week the name of the service was
criticized as “boring.” Around 10% of the visitors
had heard about it earlier. Most aware of Cultural
Exercise and also with the most positive reactions
about the service were middle-aged women who
were interested in cultural activities also in larger
perspective. Younger women aged around 30 with

small children were almost as enthusiastic and
found Cultural Exercising a great opportunity to
go out with the whole family. In general during the
week men showed less interest or seemed to be
indifferent of their opinions despite few very en-
thusiastic individuals. The observations enforce
the insight gathered through the survey about the
knowledge as well as the attitudes towards the
Cultural Exercise. The culture consumption habits
of citizens gathered during the theme week are
also similar with the results of the Culture Con-
sumption survey mentioned in previous chapter.

7.3 Online Ethnography - Social Media Search

Online ethnography is a method to research differ-
ent types of online communities but it is suitable
for any customer insight research with a possibili-
ty for the researcher to attend in the activity while
making observations. Similarly with traditional
observation, the researcher can either observe
the online conversation with a more passive ap-
proach or, on the other hand, actively encourage
the community members to join the conversa-
tion about the research subject. Researcher can,
for example, create a Facebook page, blog or use
any other social media platforms to engage target
groups into conversation. (Tuulaniemi 2011, 152-
153.) Here online content was reviewed from the
perspectives of both content and customer senti-
ment analysis.
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The City of Turky, in general, takes good care of
its social media channels. In the beginning of April
2016 the actual City of Turku Facebook page had
27368 followers, the visitor information page of
Visit Turku 33574 followers, Turku liikkeelle (Turku
on the Move) 2480 followers and Kulttuuria Turus-
sa (Culture in Turku) 6006 followers. All of these
sites have also an Instagram account and each,
except for Turku Liikkeelle, a Twitter account. The
social media platform with the most followers is
Facebook. For comparison, the actual City of Hel-
sinki Facebook page only had 2315 followers and
the visitor information page Visit Helsinki 43 130
followers.

Cultural Exercise is promoted rather infrequently
in the social media channels administered by City
of Turku. There are no common hashtags used by
the city officials for Cultural Exercise nor offered
for the citizens to encourage them sharing their
pictures and other online content. However, two
Facebook pages for Cultural Exercise exist. The
pages were created for the Culture Capital Year of
Turku although neither of these pages have been
updated for three years.

In order to gain an understanding how Cultural Ex-
ercise is seen online, the social media channels
Twitter and Instagram were searched for any in-
sight under hashtag #kulttuurikuntoilu and addi-
tionally blogs for related posts. Facebook, despite
of its extent, was dismissed due to the difficulties
to search for structured information from the plat-

form. The comments that were collected during
the process are translated in English.

Instagram: #kulttuurikuntoilu

Instagram is a mobile-based visual social media
platform where users create content by posting
pictures, liking and commenting pictures. Users
can follow other users and browse the content us-
ing hashtags that can freely be added to pictures.
It is also possible to view, like and comment on
pictures online through web browsers but posting
pictures is only possible via the mobile app. (Insta-
gram - Wikipedia.)

The number of pictures shared for #kulttuurikun-
toilu is not a lot - altogether 32 pictures the first
one posted in April 2014. 25% of the pictures
wered added by the City of Turku or are related to
the thesis at hand. Another 25% of the pictures are
posted by one Instagramer and additional 10% by
another Instagram user.

The positive feeling can be sensed from the pic-
tures and their subtexts. “There was a fun out-
door game in Turku where little statues made by
children were searched from hidden locations.”
“Piiloleikki got an enthusiastic response”, “ ... Very
fun and useful idea”. Hashtags such as #haus-
ka#pdiva (fun day), #lapsettykkda (the children
enjoy), #koskavoialoittaa (when can one start) and
#lovethiscity can be read under the pictures while
the content shared is about the people on the walk,
discovered details or snacks enjoyed during the
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Picture 4. Instagram Content for #kulttuurikuntoilu.

walk. It is notable that none of the pictures are tak-
en during the winter season but the environment
is mainly pictured lush and green. All the pictures
publicly posted on Instagram are combined into a
collage presented in Picture 4.

Twitter: #kulttuurikuntoilu

Twitter is a social media channel enabling users
to send and read messages called “tweets” that
can be text, pictures or video. The character limit

for each tweet is 140 characters, which forces the
messaging to be compact. (Twitter - Wikipedia.)

Content shared during the year 2015 about #kult-
tuurikuntoilu on Twitter was less than in Insta-
gram. In addition to the tweets by the City of Turku
about culture or Cultural Exercise or posts related
to the thesis, there were comments such as “The
Cultural Exercise routes of City of Turku are fun.
Today we went for Romantic Turku in a light rain.”
"Turku and amazing Cultural Exercise idea. Walk-
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ing route maps! Fun idea for Helsinki as well?” “|
recommend Cultural Exercise. In addition to the
route spots | saw other things. The possibility to
cycle the routes should be told.” Part of the con-
tentis shared both in Twitter and in Instagram. The
content created by users in Twitter can be consid-
ered positive, picture 5 presenting an example of
the posts. The rest of the content posted during
year 2015 can be found from Appendix 7.

@VisitTurkuF | Suosittelen #kulttuurikuntoilu "al Rastien lisaksi nain muutakin
Reittien pydrailtavyys tulisi kertoa

Picture 5. Twitter Content for #kulttuurikuntoilu.

Blogs: Google Search “blogi kulttuurikuntoilu tur-
ku"

A blog - weblog is a web site consisting of posts
that are usually displayed the latest post first. Of-
ten diary-like, blogs can contain text, video, pic-
tures or other digital content. (Blog — Wikipedia.)
A few bloggers were found with a Google search
“kulttuurikuntoilu” with posts about their experi-
ences about Cultural Exercise.

“Kulttuuritati” had a blast at Lost in Turku route;:
“The route made us see the city with new eyes and
we observed a lot of fun details in the urban pic-
ture. ... We had so much fun during our Cultural
Exercise trip. Quite rarely one adventures and even
plays like that as a grown-up. | recommend Lost in
Turku —walking route as well as adventuring and
getting lost overall to all the readers.” (Kulttuuritéti
blog.) The author of Hiekkaleikkeja blog had come
across to Cultural Exercise in CityNomadi mobile
app and called the idea genious. “The best part of
this is that this fun is completely free of charge. ...
Interesting old stories and even facts can be heard
and read. ... Definitely worth getting to know if one
needs something new for jogging!” (Hiekkaleikkeja
blog.) In “Arjen pilkahduksia“ blog “Johanna” wrote
about their experience on “Piiloleikki”; “When com-
ing across the Cultural Exercise maps of Turku, |
knew | had found something terrific.” (Arjen Pilkah-
duksia blog.)

All the blog posts are very positive in content and
all of the bloggers recommend Cultural Exercise.
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The pictures added in the blog posts are about
the sceneries and found details during the routes.
Some of them are posted on Twitter and Insta-
gram as well where the bloggers also advertise
their new blog posts.

7.4 Benchmarking

Benchmarking is a tool to learn from others for
developing one’s own operations. Benchmarking
is about research, observation, comparison, eval-
uation and being in general interested in the oper-
ations of other organizations with an objective of
self-development. Benchmarking helps with avoid-
ing common mistakes and utilizing the best ways
of working. Benchmarking supports the creation
of a distinguished service experience with com-
petitiveness. (Tuulaniemi 2011 138, 187.)

The aim of Cultural Exercise benchmarking was
to determine possible ideas or best practices of
similar services in Finland. The benchmarking for
Cultural Exercise was conducted online by using
the search engine Google.

The following characteristics of Cultural Exercise
were identified for comparison: The service com-
bines both culture and exercise for well-being
promotion. The routes take place in an urban city
environment and are co-created with the citizens.
Maps are available for free in paper, online and

mobile version with three language versions and
audio guidance.

Blogs http://www.jalan.fi/ and http://suvinjutut-
matkanvarrelta.blogspot.fi/2014/02/-kavelyreit-
it-suomessa.html provided comprehensive lists of
walking routes in Finland. As a result it was found
out that almost every city and municipality have
their own set of walking routes. A lot of them are
nature trails for hiking or trekking but there are a
wide variety of urban routes which are co-created
with the residents of the area and available as free
of charge.

A similar service to Cultural Exercise, “Kotikau-
punkipolut - Urban Walks Finland”, is an initiative
created in collaboration with neighborhood asso-
ciations. The routes are located mainly in Uusimaa
region presenting local history, culture, architec-
ture, nature, public art and notable persons. The
maps are free of charge but only available online
with no audio guidance. (Kotikaupunkipolut.fi.)

City of Jyvaskyla offers several themed routes
for familiarazing with the city. The offered routes
show Jyvaskyla from different angles. Routes with
themes such as garden, family, Alvar Aalto and
frisbee golf are available in CityNomadi mobile
app. Some of them, such as Aallon kylassé (Visit-
ing Aalto) has a voice guidance where the route is
guided by “Alvar Aalto” and a student “Antti”. The
routes of Jyvaskyla are also free of charge. (City of
Jyvaskyla web).
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The City of Tampere has a variety of cultural routes
called “Kulttuuriraitit”. The routes are available on-
line while printed brochures are available in librar-
ies and the office of cultural services. One of the
routes is also available in CityNomadi. The routes
in Tampere cover history, culture, famous persons
and neighborhoods of Tampere. A few to men-
tion are the route of Juice Leskinen and so called
Manserock, a music genre and sub-culture typi-
cal to Tampere region, the route of famous Finn-
ish author Kalle Paatalo, a murder mystery route
and a route designed for children led by a 12-year
old girl, Hilma, who worked at the cotton factory
of Finlayson. Some routes have videos available
to complete the experience. There are separate
routes for cycling as well and a link for bike rental
is added next to the information of these routes.
(Kulttuuriraitit.fi.)

Interesting findings worth mentioning were “Rol-
laattorireitit” (Walker Routes for Seniors) in Kuopio
for easy access with people using walkers to en-
courage them exercising with a low threshold and
“Kulttuurisuunnistus” (Culture Orienteering) which
is more of an event combining orienteering with
culture and related tasks at the control points of
the orienteering route. Culture orienteering events
have been organized around Finland.

7.5 Design Probes

One of the newer approaches to explore design
opportunities by understanding the human phe-
nomena are probes. Probes can be used in situ-
ations where the researcher has no possibility to
observe the target group or when observation data
is needed during a longer period of time, in several
locations or of a big population. The probes are
traditionally designed as kits where the container
can be an envelope, bag or folder to hold the con-
tents, which typically can include a diary, a camera,
question set, maps and assignment cards. The
aim of the probe kit is to provide the users with
tools they can easily and inspirationally use to
document their life in the environment and context
the life and its occasions are experienced. Probes
help people to become more aware of their life
while they are documenting their true experiences,
opinions and subject interpretations using items
from the kit. This provides the researcher with
tools to support researcher in creating a holistic
view of the subject and its users, especially in the
fuzzy front-end of the design process. On the other
hand, the creating, delivering and analyzing probes
can be a lot of effort for a researcher. The material
probes produce can be very miscellaneous, even
not useful for the research as gathering the ma-
terial depends on the user’s activeness and ability
of self-expression. Mattelméki (2006, 65) refers to
the developers of cultural probes who recommend
probes to be used non-scientifically and with a
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playful attitude. (Tuulaniemi 2011, 151-152; Mat-
telmaki 2003, 120-129; Mattelmaki 2006, 41-44,
69-74; Stickdorn & Schneider 2011, 168-169.)

The design probes were chosen as a research
method in order to gather ideas and experiences
from situations where the users are actually con-
centrating on experiencing the Cultural Exercise
in the city environment. Using probes they might
come up with improvements or completely new
ideas which might not be reachable when viewing
the subject outside the experience period.

The probe kit (Picture 6) designed for Cultural
Exercise consisted of map of Turku and its sur-
roundings, an A5 sized notebook, a pen and an
instruction sheet (Appendix 9) in an envelope.
The instructions guided the user to keep the pen
and the notebook at hand in order to make notes
about the experiences. Users were also suggest-
ed to use their smartphones, tablets or computers
for documenting their experiences. Due to the low
resources the research had it was not possible to
provide the users with any technical devices.

Eventually, altogether three participants picked up
the design probe set. Mattelmaki (2006, 71) rec-
ommends the size of a target group to be 5-10
people thus the attendance was on a short side.
Two of the users were women in their 30s and one
was a man in his 40s. The sets were given to the
users personally with additional oral instructions.
Two sets were returned, one before the workshop
and one right after the workshop.

Picture 6. The Probe Kit of Cultural Exercise.
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The results (Figure 12) were interesting in both the
content and in the very individual way of the us-
ers sharing their thoughts and experiences. When
comparing the probing with other means of idea
generation in the thesis, the feedback and ideas
the probes produced were more tied on place
and time of the experience. This brought in even
very detailed comments about how the surround-
ings look and if there is something good or to be
improved in that spot. The probe results also re-
minded about the need of the route surroundings
to be maintained; markers or ribbons to sign the
paths as well as places to rest were longed for. In
between these notes there were also ideas about
new routes such as route for movie or TV produc-
tions on Turku area or “The Best Sides of Turku”.
However, due to the low number of users the re-
sults of probing remained scant.

7.6 Co-Creational Brainstorming with Personas

The most co-creational phase of the thesis was
the brainstorming workshops where the citizens
of Turku had an opportunity to innovate together
in an organized event. Co-creation is about the
collective creativity of the participants who are in-
volved in the process. It is often used in parallel
with co-design which is more of the whole process
of cooperation where co-creation can be a part of
the process. According to Brown brainstorming
might not be feasible in all organizations neither

There were nearly no
places at all to sit down
and rest on the route.

The Best Sides of Turku

suononpoid A1 B SSIAON

Home.

(19A11 83 JO BpIs 1_YY/SIY]L) [ondsio] <> jondjel

Beautiful scenery

route as signs to show that we are on the right

We were hoping for markers or ribbons on the
path

Cultural Exercise routes in the city are
interesting due to the new information
they provide but this (Suomen Sydan)
was great because of the scenery and

outdoors-related details

Warmer than Helsinki

Figure 12. Feedback and Ideas Collected with De-
sign Probes.
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the absolutely best method for idea generation
but he finds it functional when the aim is to create
ideas rather than making choices. (Mattelmaki &
Visser 2011, 1, 11; Brown 2009, 77-79.)

The brainstorming workshops were arranged in
two sessions on Thursday 1 October 2015. The
first workshop was from 12.00 to 15.00 and the
other from 17.00 to 20.00 at Brinkkalan talo on
Vanha Suurtori. The City of Turku provided both
the space and the beverages and snacks for the
event to keep the energy levels up and offered a
bag with goods for the participants. The plan for
the workshops was created based on the service
designer's proposals. The service designer also
worked as the facilitator of the workshops.

Picture 7. The Workshop Ongoing.

Four participants attended the first workshop, all
of them women aged 30-60 and all active in terms
of culture consumption. In the second workshop
there were three participants, also eager culture
consumers, all of them women aged 25-35 (Pic-
ture 7).

Both of the events followed the same agenda
(Appendix 10). Using the focus groups of the Rec-
reation Division (Chapter 2) as basis, the aim of
the workshop was to innovate ways to encourage
passive citizens, or citizens suffering from sed-
entariness, to become more active and add their
own well-being in the frame of Cultural Exercise. In
order to guide the creative process and to concret-
ize the theme the workshops were presented un-
der the slogan of “Mika liikuttaisi sohvaperunaa?”
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(What Would Move a Couch Potato?). Throughout
the workshop it was emphasized to forget all the
earlier knowledge about Cultural Exercise and to
view it from a new angle. The participants were
also encouraged to share their most over-the-top
ideas and thoughts.

The process of the workshops was divided into
iterative sections of background information and
exercises, the emphasis on the action instead of
lecturing. The workshop started with an introduc-
tion of Turku city representative and the researcher
and continued with an introduction and ice breaker
game for the participants.

Breaking Ice and Warming Up

As first task in the workshops, the participants
were told to create name tags for each other us-
ing the materials, which included old magazines,
cardboard and paper of different colors, scissors,
glue, markers and pencils and tape (Picture 8). Af-
ter the name tag creation the participants were to
look for and pick no more than two or three things
from their belongings and to tell others why one
is carrying them along. Then in pairs or in a group
of three the participants were to pick one of the
presented items and innovate a new purpose for
the item. The aim of the name tag creation and ice
breaker game was to initiate the co-operation and
set the participants’ mind for creativity.

The workshops continued with a brief introduction
of Cultural Exercise and service design. The first

Picture 8. Arts and Crafts Materials for Cultural Ex-
ercise Workshop.

warm-up exercise was about the meaning of cul-
ture. The participants were to write down as many
words or sentences as possible to describe their
versatile, personal interpretations of culture. After
this the problem area of sedentary lifestyle was
introduced and the possibilities to impact on this
through culture were discussed briefly. The se-
cond warm-up exercise was to write down words
about exercising or physical activity with an aim to
think of exercising in a wider perspective than just
walking, which Cultural Exercise is directly related
to.

Personas

After the second warm-up exercise the theme of
the day was discussed with the participants and
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they were instructed to create profiles of personas
as group work. Persona is a profile of a fictional
character created based on research material.
Persona can be created using different techniques
to make it identifiable and used, for example, in
service design to portray the users of the services.
(Stickdorn & Schneider 2013, 178-179.) Personas
were selected as a method to make the work more
concrete and also to provide an object where one
could project their own experiences or opinions,
even difficult ones, without having to introduce
them personally.

Persona as a tool of service design was presented
for the participants and instructions about the de-
tails to focus on were described. The participants
were encouraged to come up with 2-4 fictional
characters that represent some type of a couch
potato based on their own opinions and experi-
ences and the presented theory. The persona was
advised to have a name, age, location of residence
within Turku, family details, education and profes-
sion as well as a summary of lifestyle. The craft
material was to be used in the creation of the per-
sonas. The aim of creating the personas was to
further use them in the brainstorming of new ways
for Cultural Exercise.

The first group decided to work in pairs where
each pair created two personas. The second
group produced four personas working together
as one group. All the eight personas created are
introduced in appendices 11-18.

Ideation

Once the architypes of couch potatoes were cre-
ated the workshops continued with ideation about
what in the frame of culture might motivate these
people to become more active and thus improve
their well-being in the context of their own lives
with the mental and physical resources they have.
In this process the personas really came to life
as the participants started creating together a
history and future for them and identify the mo-
tivators behind their lifestyles and further consid-
er what would help them away from their passive
lifestyles. All the personas had eventually a whole
life story with difficulties and successes that was
created in smooth cooperation by the participants.

During the workshops the topic that received a lot
of attention via each of the persona was the loneli-
ness of people of different ages and backgrounds
and its passivating impacts on many areas of life.
It was also discussed that each person needs to
find his own way to increase his activity level. For
the question of loneliness voluntary friends for
Culture Exercising for seniors and dating possi-
bilities came up repeatedly. For example, an event
where personas “Aino” (Appendix 17) or “Mar-
ja-Leena” (Appendix 15) could meet new friends
or dates was suggested, as well as a possibility
for “Kauko and Tyyne” (Appendix 18) to bring their
grandchildren with them to enjoy a cultural expe-
rience together. There were also plenty of other
ideas that came up in inspiration of the personas
such as competitions related to story-telling, mu-
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Figure 13. Gathered Ideas from the Workshops.

sic and photography and new routes such as route
of cemeteries and the most beautiful park bench-
es of Turku (Figure 13).

7.7 Service Blueprint

Service blueprint is a tool which details the actions,
artifacts and processes related to a service or an
experience by categorizing them to perspectives
of different participators of the process. Service
blueprint can contain information about the phys-
ical evidences of the service the customer faces
during each step, the actions of the front-office
staff that are visible for the customer, the actions
of the back-office staff that are not visible but
which in addition to the internal processes sup-
port the existence of the service. By visualizing the
individual steps and actions the service blueprint
supports in identification of problems or lacking
actions during the customer journey. However, the
information is easily lost if the number of details is
too high and, on the other hand, a too general blue-
print leaves essential details unnoticed. The ser-
vice blueprint also supports the service provider
to understand the costs caused by different parts
of the service process. The blueprint separates
service period stages of the pre-service period, the
actual service period and the post-service period
for better clarity. The pre-service period is the part
of the service process where the customer gets
in touch with the service, the service period is the
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stage of customer experiencing the actual service
and the service aftermath is done in the post-ser-
vice period. The blueprint utilized in the thesis is
an adaptation of the models presented by Tuula-
niemi (2011) and Stickdorn and Schneider (2011).
(Tuulaniemi 2011, 212-215; Stickdorn & Schneider
2011, 204-207.)

The service was initially blueprinted from the per-
spectives of personas “Aino” (Appendix 17) and
“Kauko and Tyyne” (Appendix 18). By looking at the
blueprint it can be noted that the current service is
very simple (Figure 14). Physical evidences con-
sist of what is available online, in the mobile app
or in the printed maps. There is no frontstage as
no face-to-face contact with the service provider is
experienced during the service. Backstage actions
and support processes are related to maintaining
the maps and contracts related to web and mobile
services.

Pre-service period

PHYSICAL
EVIDENCES

Turku City Library
Tyyne comes across Cultural Exercise
maps at the library and picks all of the
maps to her handbag.

Tyyne glances through one of
the maps and decides to try the
route.

CUSTOMER
JOURNEY

Cultural Exercise Web for route
information and related news

PHYSICAL
EVIDENCES

Cultural Exercise Web
CityNomadi mobile application

'Aino googles for things to do in Turku Aino reads about the Cultural Exercise online,
and comes across Cultural Exercise downloads CityNomadi app and decides to try
web it

Aino’s home

CUSTOMER
JOURNEY

BACKSTAGE
SUPPORT
PROCESSES

Figure 14. Service Blueprint for Cultural Exercise.

The website, the mobil

services of Recreation n

CityNomadi Mobile App
Voice guidance from Soundcloud

Turku Urban Environment
Aino goes explore the route using the mobile app. She
listens to audio guidance and takes takes some
pictures.

When observing the service periods, the pre-ser-
vice period mainly consists actions related to the
maps or the website. The service period itself
consists of the application interface in terms of
the printed map or the mobile application, voice
guidance and the city environment viewed from
the perspective of the map. The post-service peri-
od is minuscule. The simplicity makes the service
easy to maintain, which it as a stand-alone service
should be, but on the other hand with some ad-
ditions in the activity of social media and online
usage the service awareness could be improved
and the customers engaged to further add aware-
ness and even generate content for the service.
The blueprint will be utilized to develop the service
further using the insight that has been collected
during the thesis process. Developed blueprints
are presented in chapter 8.3.

Service period Post-service period

Cultural Exercise Map

Turku Urban Environment

Tyyne goes explore the route with the map taken from library
walking from route spot to another. She would like to find a place
to rest and asks a bypasser for a cafe.

Kauko and Tyyne’'s home

Tyyne returns home and considers the experience
good. She tells about her experience to her husband,
Kauko and shows the map to him.

Facebook

Aino's home

Aino returns home and considers the experience good.
She writes a Facebook post of the experience. 5
friends like the post.

ontents and the route paths are maintained; Maps are printed and delivered to the locations where they are available; Cultural Exercise as part of social media strategy of the
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8 IDEAS AND
RECOMMENDA-
TIONS



Cultural Exercise is a service promoting well-be-
ing and health through culture and exercising. As
was discussed previously, both of these activities
alone and together have positive benefits in the
lives of their consumers impacting on the subjec-
tive well-being experience (Chapter 5). A service
such as Cultural Exercise can provide needed lei-
sure time activity for individuals and even act as an
initiator for more active lifestyle by giving a reason
to go for a walk through the stories that are told
by the routes. By offering and investing in the cus-
tomer experience of the service that encourages
the citizens using it, the public sector can impact
preventively on the health and well-being of the cit-
izens. The healthier and happier the citizens stay
the less strain is caused for the costly health care
and rehabilitation. Cultural Exercise is a service
with a low threshold to both cultural and physical
activities and thus it would benefit with its’ health
and well-being impacts an audience wider than the
cultural enthusiasts to whom the service seems to
appeal naturally.

8.1 Raising the Awareness

As it turned out during the research process, Cul-
tural Exercise is not a very well-known service.
However, as people were told more about the ser-
vice the reception was very positive. Why is the
service then this unknown? The feedback received
via the survey, observation and while discussing
during the workshops pointed out that the name of
the service is not experienced very attractive, not
even to those with a natural interest in culture. The
term culture in the Finnish context has often an
echo of vagueness and, on the other hand, some-
what of elitism and can cause even antipathies in
people, such as in the gentleman who made his
opinion clear during the Cultural Exercise theme
week observation. While the name of the service
is very straightforward summarizing the service
content into two words and further on as an estab-
lished service it might not be useful to change the
name, additional visibility and information might
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remove the fuzzy curtain created by the name and
make the service not only better known but also
more interesting for a wider audience. Therefore,
one matter to improve is the information sharing
and marketing of the service. After all, everyone
who have tried the service, have liked it and most
are also willing to recommend it.

When contemplating the service blueprint (Figure
14) the minimal effort that is placed on the periods
prior and post the service is evident. This is some-
thing that could easily and even with low costs be
turned into improved awareness for the service. In
the digitizing world the very cost-efficient way to
market a service is using social media which, in
the case of Cultural Exercise, interweaves the pre-
and post-service period together. As it was found
with the online ethnography, the City of Turku is
managing well its social media but not that much
effort is placed on promoting the Cultural Exer-
cise. It would be important to evaluate the market-
ing strategy of the City of Turku what comes to the
services that promote well-being, including Cultur-
al Exercise. Adding awareness of these services
help people finding them more easily and support
in finding meaningful leisure time activity.

As an example, due to the visual and, typical to
cultural activities, emotional type of the service,
Cultural Exercise would be favorable for utilizing
more visual social media such as Instagram. In
addition for the city representative to post con-
tent about Cultural Exercise, even more efficient in
terms of raised awareness would be to offer the

possibility for the users to share their experiences
and for the city content manager to re-post few of
the pictures. Cross-posting the Instagram pictures
in other social media would generate even more
views. Engaging the users in creating visual con-
tent, for example, in terms of a Cultural Exercise
photo contest or during an organized event, or
combine these both into an organized Instagram
photo walk, would add visibility and awareness of
the service among social media users, spreading
the visibility of the service also to those social me-
dia users visiting the city as tourists or for busi-
ness purposes. The hashtags for Cultural Exercise
would also need to be promoted so that the con-
tent would be easily viewable, #kulttuurikuntoilu
to be one very obvious one. Follow-up and em-
phasizing the content created and shared by users
would give them a feeling of being cared of. A feed
of Instagram pictures could also be embedded on
the Recreation Division website.

Throughout the research it was easy to reach and
involve the people who are enthusiastic about cul-
ture or participating in activities such as co-cre-
ation. However, to reach a wider audience than
just the active ones, digital cannot be considered
as the only media of information sharing as there
is still a big part of the population who is not active
in social media, as was discovered in the study.
To add awareness of this service cooperation with
occupational healthcare, residences of the elderly
people, third sector associations supporting so-
cio-economically weakly-positioned people and
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daycares and schools would be important. Cultur-
al Exercise could also offer a fun and informative
way for migrants to get familiar with their new
home city.

As mentioned, events related to Cultural Exercise
came up several times during the process. Cultural
Exercise was considered a good excuse to meet
friends and family — even strangers, to add peo-
ple’s social possibilities. Through the elderly per-
sonas a Cultural Exercise event for dating came
up. Would Valentine’'s Day event for Romantic
Turku route get people to go on Cultural Exercise
walk during winter? Idea taken further was a Cul-
tural Exercise Friend concept where volunteers
would be available to meet and go out for a Cultur-
al Exercise walk, or wheelchair walk, with elderly
people needing company. While this way Cultural
Exercise would also approach the challenge of
loneliness supporting well-being of aging people
in many levels, organized events would also raise
the awareness of the service itself as all of the
events also produce content that is very favorable
for sharing. These ideas are taken into account in
the developed service blueprints that are present-
ed in chapter 8.3.

8.2 Improved User Experience

Informational ingredients

The individual suggestions to improve the Cul-
tural Exercise gathered during the process were
about improving the maps of the Cultural Exercise
by pointing out the places to rest such as cafes,
benches and children’s playgrounds on the maps,
information about the distances between spots
and whether the route is possible to bike around.

Routes

Almost all of the people participating in the pro-
cess had at least one idea for a route. A way to de-
cide a route and in parallel add awareness about
Cultural Exercise would be to create a poll about a
new Cultural Exercise route theme and, in the spirit
of service design, invite citizens and other stake-
holders in for ideating and the co-creation of route.
Depending on the resources the routes could be
created only for the mobile application of CityNo-
madi. Further possibilities to use this mobile appli-
cation and encourage citizens to create and share
their own routes while sharing them online by Cul-
tural Exercise social media could be considered.
Also, as the co-creation of routes would proceed,
City of Turku could use the material such as pic-
tures taken during workshops as content to be
shared via their social media pages - again to raise
the awareness of the service.
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The accessibility of the routes is also a theme that
would be important to take into account with Cul-
tural Exercise. The City of Kuopio offers accessi-
ble Walker Routes to the senior citizens. Cultural
Exercise could better support the people with mo-
bility challenges to enjoy culture and outdoor rec-
reation by routes that take the accessibility of the
routes into account. All the route ideas are listed
in Appendix 19.

Technology

As noticed during the process of benchmarking,
the City of Tampere uses videos to enliven their
cultural walking routes. Similarly, Cultural Exercise
would likely benefit from this kind of an opportuni-
ty offered for the users. Videos could also be used
for marketing purposes to add awareness of the
service. Routes could also utilize QR codes which
could be scanned for additional information such
as the mentioned videos, pictures or text. Visibil-
ity of QR codes might lead in curious by-passers
scanning them and provide them with a cultural
surprise - although maintaining them might take
some resources.

For even more digitized experience, augmented
reality could be added on routes for the users to
view video clips or animation related to the Cul-
tural Exercise spot at place using their smart de-
vices. Again, for the creation of content such as
augmented reality, crowdsourcing would be an
interesting option, for example in terms of a hack-
athon where teams of software programmers and

graphic designers would make the Cultural Exer-
cise stories live on smart device screens.

8.3 Visualizing the Conceptual Ideas

The visualization of the ideas is conducted by
developing the service blueprints. Two personas
created in the workshops were selected for the
blueprints for their different lifestyles. The first
persona, “Aino”, a millennial, was selected for fur-
ther processing due to her assumed skills and
willingness to use smart devices and related appli-
cations, which taken into account, would make re-
viewing the blueprint somewhat more dimension-
al. “Kauko and Tyyne" present the service through
the perspective of an elderly couple that use more
traditional media and ways of communication.

The first blueprint (Appendix 20) visualizes “Aino”
attending a socializing event built around “Lost
in Turku” route (Appendix 3). The blueprint ac-
knowledges the ideas of improved social media
marketing for information sharing, the requests
for events where one can meet people and the uti-
lization of technology. In the blueprint Aino finds
an advertisement about Cultural Exercise event on
Facebook, communicates with the organizer and
finally participates in the event which also encour-
ages her to find out more about other services of
the organizer.
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In the latter blueprint (Appendix 21) “Kauko and
Tyyne” take part in Cultural Exercise Friend con-
cept where friends for Cultural Exercising are co-
ordinated for elderly people who need company.
The blueprint summarizes the journey of Kauko
and Tyyne from finding the information from a
local magazine, going to an information event, a
training session and finally meeting an older gen-
tleman for a Cultural Exercise wheelchair walk in
Pansio neighborhood.

8.4 Ideas to Enable Design Thinking within the
Recreation Division

As was mentioned earlier in the study the public
sector is not yet using service design efficiently.
Many of the challenges relate to the fact that ser-
vice design is still rather an unknown discipline.
Evidence of successful service design needs to
be shared by service designers and the stakehold-
ers participating in service design projects. In ad-
dition for the developed service and the service
design project to be truly effective, each service
design project should accumulate the know-how
of the participants and to provide with tools and
perspective for future work, was it service devel-
opment or daily activities. As indicated by Design
Council’'s Design Ladder (Chapter 3.2), instead of
one-off projects where expensive consultants are
utilized, the public sector would benefit more from
the utilization of design thinking by the employees

themselves. For design thinking one does not have
to be a designer but the customer-centric perspec-
tive can be learnt and achieved by anyone using
the tools (Brown 2009, 86).

Brown presents ideas how to start rooting design
thinking into one’s organization. He starts with
recommending to involve design thinkers across
the organization and allow them to create unex-
pected ideas and challenge the status quo. Brown
emphasizes the importance of human-centered
approach to deeply understand the users. During
the design process he suggests to “Fail early, fail
often” by prototyping solutions as early as possi-
ble and learn from the errors made. Prototypes do
not need to be physical but even improvised act-
ing can work as one. Brown recommends the team
members involved in the design project to stay in
the position for the whole project for motivational
and learning purposes. (Brown 2009, 229-236.)

For extreme inspirational expertise Brown recom-
mends to find special enthusiasts. He also empha-
sizes sharing the inspiration internally. Working
together on ideas makes the process productive,
creative and fun. By blending in diverse ways for
innovation, encouraging to experiment and finding
possibilities across organizations by looking fur-
ther from the departmental silos helps in finding
the most interesting ideas and opportunities. He
also reminds that creative and brisk design-think-
ing is not really compatible with bureaucratic bud-
geting and reporting cycles but it would require
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more flexibility from the organization as well.
(Brown 2009, 229-236.)

For design thinking to root in the organization of
the City of Turku as part of this thesis a list of
ideas how to enable design thinking and to the
experimented tools of the thesis could be utilized.

Personas and service blueprint make an effective
pair. While the blueprint helps in understanding
the whole of a service by visualizing its details
and supports maintaining the service when any
updates or additions are made, personas as con-
crete and identifiable profiles support maintaining
the service content. Personas help in viewing the
service through user’s eyes when identifying pos-
sible problem areas. The Recreation Division could
either use the personas created during the study,
or create personas of their prevailing focus groups
to guide and support the service development. The
initial blueprint and the improved blueprint can be
used as an example when creating blueprints for
wider perspective or new design challenges.

Observation gives insights of the people and their
behavior which is important information for design
thinking and service design. Observation supports
in understanding both customer and how they use
and experience the service. Interviewing the ob-
servees will help in understanding the experience
and provide deeper information. Probes would
support further in mapping out the habits of the
Recreation Division’s customers to better, more
deeply, understand their needs and lifestyles as

well as map out the usage of the services offered
by the Recreation Division. This material could fur-
ther be utilized for developing the personas for the
Recreation Division purposes. For probes a wider
audience of citizens should be reached and moti-
vated to use and return the probe set but the size
of the target group should still be manageable.

Co-creation make ideas fly. Inviting all the stake-
holders to a workshop to brainstorm together
will bring in opinions, feedback and perspectives
of several angles. It will engage the users in the
process of creation, and further on as users of the
service, show them that their input is appreciated
and respected and support creating the services
that are needed by the users. Co-creation is about
involving the users in the development, concretiz-
ing an aim of well-being strategies.

As the Recreation Division is building understand-
ing of service design they might also benefit from
service safaris where the service producer repre-
sentatives set themselves in the role of the cus-
tomer experiencing and documenting the service
by attending one as a role of a customer. In the
service design projects of the City of Helsinki the
service safaris were found both eye-opening wid-
ening the subjective perspective to more objective
and on the other hand acting as team-strength-
ening activity taking place outside the organiza-
tional structures in informal manner. (Stickdorn
& Schneider 2011, 154-155; Hanninen & Jyrdma,
2015,161-164.)
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While this study has not touchbased prototyping in
practice, it is one of the centric methods of service
design. Prototyping is about testing; with a quickly
built prototype it is possible to verify and under-
stand whether the service that is being designed is
functional and easy to use, appealing to the user,
realizable for the service provider and financially
and logistically feasible. (Tuulaniemi 2011, 196-
197.) When the Recreation Division is developing
their services, it is easy and cost-efficient to col-
lect this type of understanding already during early
stage of the development by creating prototypes
and validate the functionality with low costs.
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9 ANALYSIS AND
CONCLUSIONS




9.1 The Process and the Results

This research has built a view of the possibilities
for service design in the context of services pro-
moting well-being in the public sector through a
case of Cultural Exercise by the Recreation Divi-
sion of the City of Turku, and related theory. The
public sector can support the health and well-being
of citizens by offering them accessible and mean-
ingful activities and involve them in the creation
of such, which, intrinsically, also adds well-being
experiences (Chapter 3.2.1). Cultural Exercise sup-
ports health and well-being through culture and
exercise which efficiency has been recognized in
the mental and physical health of their consum-
ers. The focus groups of Recreation Division were
kept in mind throughout the research. It quickly be-
came evident that it is rather easy to reach natural-
ly active people but involving in the more passive
people would be challenging. This perspective
was attained with the research methods, such as

observations, fictional personas and through the
theory. An interesting and needed subject for fur-
ther, even longitudinal, study would be to look into
means to motivate passive people in participating
and the impacts of this on their subjective well-be-

ing.

The first research question reached for improve-
ment ideas for Cultural Exercise. By reviewing the
research, it can be noted that a lot of ideas from
small ones to larger conceptual ones were gained
with the service design methods. It became evi-
dent how people make an enormous resource of
ideas when they are being heard.

The insights gathered with survey, observations
and through social media present Cultural Exer-
cise as a well conducted and well-liked service,
however, rather unfamiliar, even among the people
who are active culture consumers. Based on these
insights ideas how to raise the awareness and
appeal of the service experience to wider audi-
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ence were pondered. Firstly, ideas of utilizing so-
cial media more were presented for efficient and
cost-effective awareness and customer engage-
ment. However, it was stated that social media
should still not be the only channel for reaching
the audience as not everyone uses it. Secondly,
improvements for the user experience during the
routes were introduced in terms of added details
on the maps, new routes, media utilization during
the journey and organized events to socialize.
Additionally, it was noted that the improvements
made for the service, was it an organized event or
additional media for the routes, also make great
content to be shared in social media to raise the
awareness. In addition to the cultural and physical
well-being Cultural Exercise offers, it was also ide-
ated to be a service to tackle challenges of lone-
liness.

The latter ideas were received through several
methods where the online survey was one import-
ant channel. Survey seems to be a simple tool for
the researcher and also for a user to share opin-
ions and feedback, but, on the other hand, it lacks
two-way communication and related possibilities
where the ideas could be taken further. For further
research the service design possibilities of digital
collaborative brainstorming tools could be exam-
ined. Benchmarking brought in some interesting
details about other similar services which could
be utilized in Cultural Exercise, such as videos and
the theme of accessibility.

Another very productive method of ideating were

the brainstorming workshops where the users
were gathered together for co-creation. The ap-
proach of ideating upon personas was very fruit-
ful. In this case, the small size and certain homo-
geneity of the groups functioned well, while groups
with different dynamics would likely produce dif-
ferent results. The discussion about the challeng-
es and possibilities of well-being was vibrant and
open. Some participants even ended up planning
a get-together, which shows the social possibil-
ities of such events. Perhaps a more convenient
timing for the brainstorming sessions might have
been during the theme week. A pop-up type of a
brainstorming space would have been an inter-
esting way to experiment co-creation where per-
haps by-passers from more different backgrounds
might have become involved in the experiment.

The experiment of design probes method did not
attract the users in general as much as was initial-
ly estimated and its results remained scant. How-
ever, as per this experiment and the theory it is like-
ly that probing can provide deeper insights about
individuals’ experiences of different phenomena.
The method needs to be planned carefully and the
probers motivated and equipped with tools that
encourage and inspire them to express their expe-
riences, emotions and feelings. It is also likely that
probes as a method is more attractive to persons
who are used to describing their experiences ver-
bally or visually.

The ideas gathered were turned into larger con-
ceptual ideas of events that were visualized with
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service blueprints which was found an effective
tool to both build an initial view of the service and
further on, visualize the conceptual ideas.

In addition, the research also presented ideas
how to start enabling design thinking inside the
organization of Recreation Division. Each service
design project is a learning journey accumulating
the knowledge and in the thesis the ideas how to
root design thinking within the organization were
discussed. Design thinking as a practice supports
the well-being of not only the service end-users
but also the employees themselves. An interesting
subject for further study would be to see how de-
sign thinking is experienced in public sector orga-
nizations, how it can be used to support the daily
work and what types of impacts it has.

It is also notable that not only can service design
identify places for improvement or produce im-
provement ideas but it can also reinforce the ser-
vice provider’s perspective of the service and its
quality — this in positive perspective as well.

Each of the method took the process forward with
new and completing insights. The chosen ones
reached their aims in varying success which was
meaningful for the learning experience of the re-
searcher. While some methods seem theoretical-
ly suitable for the context, everything is about the
people and their responsiveness — which fluctu-
ates. For a service designer it is important to be
able to gain the understanding of different meth-
ods but perhaps even more importantly to be able

to improvise and experiment with the methods.
Here the methods used did not successfully reach
the perspective of passive which is also import-
ant for further reflection. Additionally, the creative
process could have involved in more of the city
personnel while now it focused nearly completely
on the users and the organization stakeholders re-
mained more of a planning resource. Fortunately,
the story of Cultural Exercise will continue in sum-
mer 2016 where the results of this study will be
used to further develop the service experience. It
is yet to be seen how effective the ideas presented
are but the plan is to follow them up.

The second research question looked into pos-
sibilities of service design in the well-being pro-
moting work in the context of public sector. The
setup is complex yet current. The well-being of
citizens is to be maintained in challenges that are
unprecedented. The well-being promoting work is
highlighted in the strategy of Finland, its cities and
municipalities (Chapter 4). As discovered in the
study, the potential of service design to support
well-being promoting has been recognized as high
as in the governmental programmes. Yet service
design and customers as a resource of innovation
have their challenges in the public sector environ-
ment and are still rather being experimented with,
than a solid part of public sector development
(Chapter 3.3).

As noted in the research, service design, as a meth-
odology is participatory by nature while participat-
ing is an important factor of achieving well-being
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on subjective level and an aim and method of
well-being strategies (Chapter 4). Involving the
users in the process will not only provide them
with a possibility to impact in the development of
services they find meaningful, but will offer them
an environment to socialize, be creative and feel
needed and trusted (Chapter 3.2.1). Additionally,
service design has also been recognized to add
the job satisfaction of the service provider rep-
resentatives. Throughout the research process it
was notable how delighted people were when they
were involved in the process. Service design can
be seen as a well-being promoting activity per se.

Not only will the co-creational process itself for-
mulate well-being but the aim of the service de-
sign is to design services that are needed and
functional and thus add well-being. The investiga-
tive approach of service design provides deep and
important information about users to be utilized
in the service development. It also automatically
sets the customer in the middle of the whole devel-
opment process and involves user in the process
in several levels (Chapter 3.2.1). While users are
involved in the creation process, they will be more
engaged further on in using the service — even act
as ambassadors of the service. Using, or co-pro-
ducing, the service will, again, result in enhanced
life quality and health. Offering and maintaining
well-being promoting services help citizens to
find affordable, meaningful and health enhancing
leisure time activity, what Cultural Exercise is an
example of. As stated in Chapter 5 positive experi-

ences encourage people for more exercising. Im-
proved experiences in the subjective well-being
will gradually lead in positive impacts on larger
scale.

In the times of diminishing resources of the Finn-
ish public sector, service design is a methodolo-
gy where costs can be saved when unnecessary
structures can be identified and removed during
the design process while the service quality is not
sacrificed. As the public sector services are free
or low-cost for the users, maintaining the cost per-
spective is important. When the modern society is
struggling with challenges, service design can be
a very human approach to support sustainable in-
novation and service production where costs are
saved in parallel. When the effort is placed on the
well-being promoting services that act preventive-
ly against mental and physical problems and the
citizens are engaged in using and improving these
services to fulfill their needs, the costly care and
rehabilitation services will benefit from the light-
ened burden.

Furthermore, when reviewed through Erik Allardt’s
aforementioned theory (Chapter 4.1), service de-
sign and the services that are produced using its
human-centric methods can be seen to comple-
ment all the three dimensions of well-being. The
perspective of sustainability (Chapter 4.3) taken
into account, the developed services impact posi-
tively on the surroundings and environment where
people live (“Having”). The social inclusion of ser-
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vice design bring people together to ideate, so-
cialize and participate (“Loving”). Service design
also offers them a way to be part of the decision
making and development as well as the services
that create part of their life (“Being”). The theories
of well-being could be used to review a success
of a sustainable service design process while
this would make an interesting theme for further
research in the area of well-being promoting and
service design.

The effort that is placed on the well-being pro-
moting services on societal level and policy mak-
ing will reflect in a positive manner on individual
level, and similarly, the effort that is placed on the
well-being promoting services on an individual lev-
el will reflect in a positive manner on the societal
level.

9.2 Shaping the Future Together

The purpose of welfare society is to assure the
well-being of its citizens. The surrounding eco-
nomic situation pressures public sector to save
costs while the well-being challenges of the citi-
zens are real and increasing. To avoid sacrificing
the well-being of citizens and the quality of the
services offered for the citizens, the public sector
needs new innovational methods.

The possibilities of service design in the public
sector, in the creation of future’s well-being seem
promising. By the co-creational and iterative ap-
proach the services can cost-efficiently be adjust-
ed and continuously shaped with the users, to re-
flect the need of the users - instead of the people
having to adjust to the services that were once
built. The public sector that is often considered
change-resistant is turning towards human-cen-
tricity where the innovational culture of experimen-
tation is accepted and encouraged and the citizens
are allowed in to participate in the process. This
process requires courage and new mindset, up to
the level of policy-making. Service design could
provide the tools to start tackling the challenges
and Finland as a renowned welfare state could
lead the way in the public sector innovation where
the future’s well-being would be built together.
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Appendix 1(1)
Cultural Exercise Map: Piiloleikki

NS

\
PIILOLEIKKI Piiloleikki
7,

Martinsillan ja Turun Linnan vailli etsitéin lasten tekemia pienid, 5-20 senttimetria korkeita
omakuvapatsaita. Reitin varrelle, yllattaviin paikkoihin on piilotettu yhteensa 28 patsasta.
Pilloleikki on taiteiliia Oona Tikkaojan suunnittelema ja yhdessa lasten kanssa toteuttama teos.

Lasten antamat vinkit omakuvapatsaiden etsimiseen saat netistd myds &énivihjein. Tutustu samalla muihin
kulttuurikuntoilureitteihin. Kaikki reittikartat saat myos iiliversioina. Lisatiedot: www.turku. d il

Reitin pituus n. 2 km.

TURKU B3 ABO

www.turku fikulttuurikuntoilu




Appendix 1(2)

PIILOLEIKKI

Martinsillan ja Turun Linnan vélill3 etsitaén lasten tekemia
pieni omakuvapatsaita. Reitin varrelle, yllttaviin
paikkoihin on pilotettu yhteens 28 patsasta.

Piiloleikki on taiteilija Oona Tikkaojan suunnittelema
ja yhdess lasten kanssa toteuttama teos.
Kayttotaideteoksen ideana on tehda taiteen katsojista
etsijsita piiloleikkiin ja aktivoida nain heité likkumaan.

Lapset valitsivat teoksilleen mieluisat piilopaikat. Lisaksi
heité on haastateltu teokseen liittyvia etsintavinkkej
varten. Aanivinkit voit ladata netista osoitteesta
www.turku.fi/kulttuurikuntoilu

1. Peppi Nurmi N60°26.694, E22°15.209
Talla veistoksella on kuulokkeet korvilla, eiké se kuule
liikenteen melua, vaikka on melkein ajoradalla.

2. Kia Kajala N60°26.69, E22°15.278
Nurkkapiilo, joka el 18ydy satamaan tai

keskustaan osoittavien viittojen suunnasta.

3. Rinna Suoniemi N60°26.502, E22°14.791

4. Lukas Nurmi N60°26.518, E22°14.825
Pelaaja numero 23 palloilee Wechterinkujalla.

5. Sanni Lukka N60°26.475, E22°14.857
Voimistelija seilaa Abon ja Turun valilla.

6. Aurora Santala N60°26.461, E22°14.825
Veden palla, raidallisella pyyhkeella otetaan aurinkoa.

7. Antti Himanka N60°26.474, E22°14.804
Supermies Kiipeza.

8. Liam Kyl N60°26.462, E22°14.779
Lohik&arme on laskeutunut vanhalle
laivankiinnitystolpalle.

9. Taika Heinonen N60°26.447, E22°14.781
Melkein levesla laiturilla.

10. Linnea Setéls N60°26.449, E22°14.771
Portaiden vieressé on turvallinen olo.

11. Sylvia Kuusisto N60°26.449, E22°14.755
Lippumaston alla tehdziéin spagaatti.

12. Karoliina Mykra N60°26.424, E22°14.692
Rénnin juurella.

13. Alina Ahlquist N60°26.417, E22°14.682
Tanssijalla on tillinen néyttams.

14. Fanny Tuomarila N60°26.416, E22°14.682

Jalkapalloilijalla on pallo hallussa kahden tiilen valissa.

15. Anna Ekholm N60°26.406, E22°14.648
Kapuaminen on vasta alussa. Ota kaiteesta kiinni!

16. Helka Winqvist N60°26.406, E22°14.636
Lepad kahdeksannellatoista askelmalla portailla,
jotka eivat vie mihinkaan.

17. Nea Milosavljevic N60°26.367, E22°14.506
Tyts seisoo lampun alla.

18. Katriina Tomberg N60°26.693, E22°15.275
Veden p&alla soi viulu.

19. Enni Nase N60°26.355, E22°14.579
Tastakin kivenkolosta nakee vield pyrstén.

20. Emma-Sofia Kuusisto N60°26.350, E22°14.495
Haméré piilo kaarikattoisen talon tolpan juurella.

21. Jaro Helle N60°26.354, E22°14.488
Kaiteen takana, ulkonevan lukon yli4 heitetaan
keihasta.

22, Aaro Turjas N60°26.334, E22°14.447
Taitava skeittaaja padsee korkealle tolppaan.

23. Roni Kuusisto N60°26.246, E22°14.342
Kolmen suojatien lahella.

24. Matias Helola N°6026.209, E22°14.188
Piilo museon ruosteisten pariovien vieressa.

25, Martta Penttinen N60°26.204, E22°14.132
Lahelld veneitd, jotka eivét ole vedessé.

26. Rebecca Huhtaméiki N60°26.110, E22°13.865
Kiviselld aidalla. Talté paikalta voi nahda junia,
autoja ja veneits. Viimeiset patsaat I6ydét
seuraamalla kivistd aitaa.

27. Lempi Virtanen N60°26.092, E22°13.820
28. Maria Palmu N60°26.092, E22°13.819
Kaiteen alta Idytyvét Lempin ja Marian omakuvapatsaat.

vuonna 2011
on kadonnut kaksi omakuvapatsasta, Siiri Nyholmin ja
Roni Suoniemen teokset.

Patsaiden kuvat ndet tdméan sivun kuvituksena.




Appendix 2(1)
Cultural Exercise Map: Runosmaki
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RUNOSMAEN KULTTUURIKUNTOILUREITTI

Runosméiki saa nimens Varusmestarintien kupeessa sijaitsevalta méelta. Ensimmaisen kerran nimi esiintyy jo yli 300 vuotta vanhassa kartassa. Tuolloin alueella on sijainnut
mys ratsuvéen leiri ja harjoituskenttd, Sata vuotta sitten Runosméki oli osa Maarian pitéjin Kaerian kylé ja sité kutsuttiin mySs ampumakentn méeksi.

Ennen i i kuitenkin enimma metsé ja peftoa. Ensii kerrostalot alueelle rakennettiin 1970, Vuonna 1980 alueella asui jo yli 6000 ihmista. Silloin

Runosméessa kaikki tunsivat toisensa, pihaleikit talvisin kiiytiin lumisotaa jaKilkun . Nyky#zin Runosméki on 10000 asukkaan koti. Pihoilia

viithdytazin edelleen ja niilté 18ytyy komeita istutuksia, grillkatoksia ja pihakeinuja. Moni asuu jo tai jopa viidennessa 4

Kesain 2012 aikana kerssimme kokemuksia, muistoja ja tarinoita Turun Korvarunoja. niin Ru-
i i in. Osan 2 sints jane on myss sijol kuntoilureitiksi. Runot on jaettu viteen teemaan.

MUISTIINPANOJA REITIN VARRELTA

INFOBOKSI

Koko reitin pituus on n. 10 kilometria. Reitin voi kulkea
osissa esimerkiksi teemoittain tai seikkailla alueelia oman
mielen mukaan karttaa apuna kéytten. Nunnavuoren kun-
torata on talvisin vain hilhtsjien kaytéssé (pisteet 18 ja 20).

REITTIVAIHTOEHTOUA:
Esteeton reitti Piiparinpolkua pitkin:

Pistest 4-11 + 23, reitin pituus edestakaisin n. 2 km.
Luonnonlaheinen reiti:

Aloita pisteelta 13 oikaisten pisteelle 17 ja kulje sitten reitin
loppuun saakka. Reitin pituus yhteensé n. 5 km.

Vinkkejé ja tehtavia alueen tutkiskeluun seké lis# runoja
I6ydat: www.kulttuurikuntoilunkeskuspuisto.fi

A - www.turku. fi/kulttuurikuntoilu

Karttapohja © Turun kaupungin Kintestolikelaitos 2012



Appendix 2(2)

1. Hyl

tyn talon paikka o

Ma oon kesatsissa taslla

5
5

Jokainen piita itse

Runosmaki on niissé kohtaamisissa
Vai onko ne tormaamisi

Runoliisst paikannimet kishtovat
Iuontokokemukset

Hylatty talo hautausmaan takana
Lampiman keltainen maisema

Runosmien keskustassa katkonaista
Kuin nykiva auto

Sanna (€8)

Kadonnet paikat

jos sulkee simat
ja miettii menneité
vahvimpana tulee misleen
Kaikki tuoksut
mantykangas

Kanervan tuoksu

lapsena siunauskappelin
méntyjen luona

pelattin nelj2a maalia

si ollut kappelia visls
pasttynast ameijan alokkaiden
‘ampumaharjoituksst
hautausmaa ollut

niin kauan kuin muistan
aurinko paantanut

mannyt tuoksuvat

tuuli oksissa

Inkeri (SL)

3. Aurinkolaakso @)
-
Kayn tasla pihalla

eika muila 0o kire
Seurailen

Silméit ummessa haistelen aurinkoa
Loikoilen vilealla hiekalla

On mulla kotonakin omaa reviiria
Kotona on kanssa Nupu

S5 (EB)

a.Baai Q)

Uudat kuviot ja uusi paikka
Muutin tyon perassa tanne
ajautumalla

Mustaa jasta keskikesalla
Karaokea laulan

ja ihmisst kuuntelevat
Minun on helppo tutustua
Kalkenlaista elamassa

Turun

kolmen vilkon passta leikiaukssen
sita sit eteenpain

Nimaton (E8)

. Piiparinpolunja_ @)
Friskinpolun risteys

vihrea Runosmaki
oli harmaa kun muutin

kuin Neuvostoliiton alkua

ajan taksia

Kakki fiet vie kapakkaan

ma en ikina menis

mesn kifjastoon

luontoon lenkkipoluille

paljon erilasia kansallisuuksia
Runosmaki folkkia, luonto Klassista
pienta ehostusta kaipais
Julkisivuun

Timo (SL

o kiasto ()

Kirjasto on ehdoton!
on jokamiehenoikeus, se on koiv.

\oi tehds akamatkoja, uusia ulottuvuuksia,

ajatuksia, hienoja ajatuksia
Alan filosofoimaan itsekin.

Kirjasto on koivu,
jonka oksat laajentavat,
tajuntaani maaimasta.

Aino (W)

7. Penkit kirjaston vieressa Q

Metsabluestreffit

&n fisda onks tad romantista
mut kirjaston vieressé
on ssllasia kivoja penkkejd

tummanvihred

sellasta sekotusta

6 tuu heti mieleen mitaan rumaa
paitsi metsn seassa
lasinsiruja

risuja
kaljatolkkeja

8. vstavintupa )

Olenkahtoon ottssoen taalls ol
tuli mies siihen rakoor

ja sitten tulin takaisin,
Totesin, taalla on hyva.

On meilla hipes joukko.

niin kuin nytkin kuulu
S on aina ollut i

Ystavys o

Kirkas aamuaurinio.

Se kysyy lahdetko mukaan
ja laulaa sydamen pohjasta.

Sinikka (VV)

9. Nuokkari )

Harmaata aluetta
harmaa Runosmaki

hyvis ja huonoja asicita
molempia sekaisin

ruohon tuoksu

joka 2amu ruchonlsikkasjia

jos jossain kavisin

Runosmaen aania
juoppojen orinat
jalinnunfauly

Donardo (SL

10. Piiparinpolku (3)

“Ait, sun piti nayttaa missa asuit
kun olit pienit”
Koko ikani miinus kaksi vuotta.
‘Tas on kotl. Niin.
ikKi tunsi toisensa,
oli paljon lapsia.
Koti.
tuttu ja tunvaliinen.
Mets33, taloja, valoja,

Naikyy kauas elémad,
ihmisten anis.

Jade (W)

11. Majoi
bussipysakki

tusmestarinkadun ()

uteen aloan pastin

kauppa-

tuolla oli pmkmkaupns ia r-kioski

aika akiia taloja vamistu

alkuun pidettiin pihajuhiia

Iapsiperheita, koulia

tal ol kaikki.

Vanhainkodissa tdissd: ei puhuttu lamasta
Kaytin teatterissa ja laivamatkoilla.

nimeton (JW)

13. Parotanpolku @)

vihrea, kaikid on viredd
Kutsuva, vilhtyisa

kiva tulla, ef pois lahdettais
Runosmaki on tango
nousuja ja laskuja
kohtaamisia

eihevia
eika Kiassista ainakaan

Kaja ja Matti(SL)

14. Majan paikka e
Lempipaikka
pitkospuita pitkin lenkksiypolku
vanhoja bunki

Jarkyttavin iso pulkkamaki
luontoa paijon ympsilla
sinno [ahtee miclllaan kavelee
rentouttaa kummasti mieltd
apsuuden lempipaikka
puLhun rakennettu maja

Toni (5L)

15. Luontopotku @)
Mina kuusija t1to visi wotta
asutu Aunosmaessa
Odotinkin tala talvela
Mustikat on parasta,

Aurinkoinen
Tykkaan keiyd taaild

Nahtiin

‘Tanaan ystavan luona

‘Tamé on paikia kaikenlaisille
Mainettaan parem

Joharra (E8

Runosmaen 40 vuotta

Oon ma kohta 40 vuotta ollu talks
~73 joulukuun alussa muutettiin

se oli melkein ensimmiisii taloja
ankeeta ol si ollu katuvaloja

vks auto kulki si
kuiteski us asunto,

persssa. 5=

anna Lahtinan, €8 =

Joo! Sitruunaperhonen

TyKataan tutkia metsa ja otokoita
‘Sadepivand kirjastossa

Katifa Siia (€8)

16.Metss Q)

Naapureilta saa tukea
jaapua
Lapsella on turvallista leikkia

Lahikaliolle voi menna kavelylle

Onneksi lopulta saatiin takasin kotiin
ettei sinne jaanyt

Eina Battarbes, VV = Vesra Vahimas,

Jasring Wasterlund

Viela jos horisontin nakisi
Voisi katsoa auringonlaskua

Enka sen kokemuksen
voisi Isytaa metsakirkosta
Metsassa viihdyn

Elina Annai (EB)

Varikuva, 80-lukua.
Keskikesa vesitornin juurella,
sinapinkeitaiset vaunut,
siina keskella metssa.

Pojat leikki,

ik mankra ol pat.
Silloin &i tarvinnut

pelats
Onmaksl n fisnnyt, mith kakkea adassé on

Polun padssd,
siina keskella metsd,
sinapinkeltaiset vaunut,

Helmiorvokid (VW)

18. Pururadalla Q

Ihanat polut joita kulkijat ovat tshnsst

Runosmaessd jo kymmenen vuotta

Ei tallasta luontoa joka paikassa nde

Kettu jahtasi janista

Siliemo hitaast vimeisilasn polun yii
aamuyslla avaa ikkunan kuules

lintujen lauiun

/o seurata suurta seikkailua
lintujen ensimrmaisia lentoharjoituksia

Matti (€8)

19. Koirapuisto 9

Pablo

Erssltntarie Piblo
koko slamani taalla

syntyman jalkeen muutin

tsunamipdivana

‘oma reitti ADHDIle

7 kilsaa parhaimmillaan

vesitornille

en vaiita muista koirista

tai ihmisista

‘oma perhe on tarkein

keskoira Pablo

e aluskarvaa

Pabio (SL)
20, Pururadatia it @)

ieni aukea,

palion lehtipuita

Ja pybre kivi jola istun,
Kerran rapina kavi,
orava tuli siihen.

Katseli pas kallellaan

Aattelin
en haneli Jinasls menes
Toivon, etta kaikki on hyvin,
toivon etta tavataan jossain,
Kyyhky huutaa,

humisee puiden lshdst.

Valo tulee monesta suunnasta.
Olen sisukas kuin it

Seja (W

21. Jukolanpuisto e

Runosmasss on paljon bstonia
omaa aikaansa kuvaavaa
Kasrlassa puuta

ihreand rintamamisstaloineen
a Kei

Itsekkin juuri pinataists tuin
‘Tekemisen aanet ymp:

Viling ja lapset hiekkalaatikoila
Jukolan puistossa lapsst
Isikiivat lohikaameslla

Potiivat paloa

Mari (£8

Runosmaki maslla
Hyvin valittu talonpaikka

Yksi mun lempipaikoista onkin alus
jossa on ennen ollut talo

Taloa en ole nahnyt

mutta astinpaikan tuntu siina on
Kerrostaloissa ihmiset eivat

muka tunne toisiaan

Kylld inmiset ottavat toisistaan vastuutakin

Kohdataan toisiamme.

“Taaita sateella valuu vesi keskustaan
alas
Kerttu & Valki

23, Mustalampi Q

valila kutistu niin
sais kaisloja ottaa pois

kallo valissa, sitten huvimaja
jarven ymparilla voi istua

Vuodesta 77 oon asunut
silloin vl uidakin

Mustalampija Pirunpsito ihanimmat
pelto taynn kivid ja jarvi

Utkoiia (SL



Appendix 3(1)
Cultural Exercise Map: Lost in Turku

LOST IN TURKU - eksymists, katoamista ja [8ytimists Turussa

Oletko valmis katsomaan Turkua eri Kulmasta, kadottamaan itsesi kartalta ja l6ytamén jotain aivan satunnaisen uutta? Mité Turussa on kadotettu,
mita 18ydetty, missa eksytty? Reltin pituus riippuu matkan alkana tekemistési valinoista. Seuraavan reittpisteen luokse I8ydét aina toteuttamalia edellisen
reittipisteen tehtévin.

Reitin aikana tutustutaan siihen, mité kalkkea Turussa on kadonnut ja I8ytynyt. Yritetain ekey itsekin. Jos sattuu olemaan niin, etté Turun keskusta on
niin tuttu paikka, ettei eksyminen luonnistu, niin uudesta nakdvinkkelisté katsominen ja asioiden I6ytaminen varmasti onnistuu paatuneemmattakin turkulaiselta.

Lisé Lost in Turku -reitin tunnelmaa lataamalla refttipisteille littyvat aénimaisemat netisté. Tutustu samalla mys muihin kulttuurikuntoilureitteihin,
Kaikki reittikartat saat iiiversioina. Lisétiedot: www.turku. i il
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Appendix 3(2)

_i‘ﬁ_ﬂ, i?lﬁﬂ it

L i

1. Turun linna
Turun linna on hyv maamerkki, tisté kiisin on hyva yrittaa eksya tai Ioyta.

Jollekin Turussa eksyminen on helppoa, follekin valkeaa. Uudet, kaupunkin muuttaneet opiskeliat
Kertovat usein, ettd Turku on kaupurid, jossa eksyy koko ajan. Otollsia palkkoja eksyd ovat ainakin
Yiopplaskyd, Puutor Toru

elama. Autot kukevat, pyOraliet pyorélevat, mutta korkea pakica Ja sen paAla henglttava inminen
Pysyvat. Adnet kuuluvat hleman er tavall ~ taj @i nit vain kuuntelee toisn, kun on passyt pois

a 8, mika on tarke, nakyy setvermin, Turkuiaisile tirketa akjen ltauspakko
jokiranta, Samppalimanmk, galleiat Ja pékifasto. Kuuntelo, mita kaupunki kuulostas. Kuubm:

jos tnain eksyist Turussa etk [oytii kotin koimeen vikkoon, mit isit kaipaamaan eniten? Mici
Vesien Binyt ss T Sien seisaielal s, ot Herslats - padle it

, e Skelon fyva a A
mill et? O p

Valfse suunta, & Kulle, k talon, paperinpa-
len puun, bmisen.). st tiee selanen e, i 5 on tarkotetts k‘zydm!vik- four siute.
Seuraava reitipiste on

2. Ensimmainen I5yts
Olet todennaksisestl jossakin linnan l&histalla, ja 15ytanyt ensimmalsen IGytosi.

immala
Kot oovs skt KA shen Hatssoa o Kakakevmiked Yo oo oo o
etenkin talvisaikaan. Kuvittele hetki vankian 4anid: kaikua, puhetta, hlisia oita.

6. Mies hukkasi itsensd Kakolanmaielle
Kakolanméella on hukattu aikaa ja elama

Kalciarmtd cf eria voss fonkierki verkir, ekl Mt odaen s Mt Hesocan,
Kolinen koti

Mista tiet
1BY10 vastaa johonkin kysymykseen, mmmﬂmﬁmmﬁ«m M\MMGW\BMIMST

tapahtui jo jotakin wosia sitten: kyseinen mies asu siloin V\levnhsshymssm Otin juhlimassa, il

minun huomions? Milainen e tasta on muodostumessa? Tutki y1oasi hetken ajan rauhassa - so
ot on ooss Pkl p

tiota kot o in
miehen jarki sand, eta Kakolan alueen Iapi okaistazn nappérast Vicoplasjéan, f in mies st
itsensé Kakolanméele. Virkavalta huomas' eksyneen ja tull kuuiustolemaan. Tartistvat ottol tamé ole

3. Polku rautatien vieressi
Tétd ji

Kaupungin julkisivun taakse jaé pienia polkuja ja tyhj tonttoja, jola harvemmin kuetaan. Selaisen
tontin taf polun laytaminen on kuin kavsi kaupu
tuneena on vahan enemmén oma fisensa. N&mA pakat tunnistaa sit, etta to
tuntee olonsa epévarmaksi - oi voi ola varma sitd, saako téil ols, ja ket muut paikassa vintyvat.

i ia Ja ko .  pysahdy, sulle
sliméisi Ja yrté kuvitel, milt tama pol eri wodenalkoina. Suuntaa sitten koht! seu- raavaa.
reittpistetts, Turun museokeskuksen toimisto- a kijasto- rakennusta.

4. Museokeskuksen rakennus,
Kal jankatu
‘Tassé rakennuksessa Turku muistetaan hyvin ja eri puolilta.

rusta ja is-Suomesta — palkalishistoria ja
Iotuurtiiota ses Lot aadogen kodires koo Tas on e st peos fissa
si joudu huf kadota. Kaski voivat kayttaA myss

‘esimerkdsi: muisto sitd, kuinka Turun linnassa opetelin
Jagellonican akaan. Kolikot, kammat ja luunpalaset 1200-kvulta. Musto sits, kuinka nelosen

Yioppikas-
kyln loytémiseksi. Kaénny Hansakatua vasemmalle, kohti Puutarhakatua. Pustarhakaduta kaanny
aikealle, kohti Port

Toinen korkean paikan pillo
in piilon,

Kakolanmaki on eksymista etsivile otolinen pakia, alueolle kun 6f tavalinen Kaupurklainen oo
pagssyt kym- menin vuosin. Venkla-lucen viressé siaitseva Korapuisto on pilossa kaupungin
fukjolta, Ja sen I8N Kulkeval polut tuntevat yieens vein léhalueen asukicaa. T&ata ksin on

Kiva on kai-

Kirkasta. Kerrotazn, etté
Vattu mél L a

ovat viels jaJells lahteen ympérila. Koirapuistossa tuntematiomienkin kanssa on
oo sk, Kyey okt ohtaamalas ekenubcdutata, mid on Ninen lerplalnrea
Turussa muista kiyod kahvila vikon sisén! Kule sitten alas rivnetts, takaisin Eerlinkadun ja

rasuonosniad kumaukeoon a plan matka Esrkikalua ko keskosas. Vaaea rekanmis
olkealla puolelas on pépolisiaseme.

10. Pol Idytotavaratoimisto
Turusta I6ytyy rakkautta, ystévié ja polkupydrié

oy1o 10-16.

pakasta, 1aatA sekd Varsr Ja Suomen
Esincet saattavat kuitenkin I6ytya mybs mualta: kadonnut selo loyiyl ylttien konsenvatoriosta,

oma mis Keupplsadn varata worna 1964, Kt on ydaty akaen [onarngss

Etsi kakkein kaunein puutalo — voit polketa Puutarhakadun sivukadulle. Kun olet eytanyt taion, josta
pidt eniten, mene kurkistamaan sen sisipkhale.

7. Kauneimman hlnll llslpllla
Port Arthurin taloissa

i paperit, Ystavat saattavat 16ytya budosalita tai hickkalaatikon 2Aresta. Onpa.
Tuusta mdmty paenen suomelista ulfuurki: Mt fa Teopo f hecin musikrsa, Varmin

sina
Kavelee ystévi vaistiméita vastaan. meummmmmmnm ok Kertowat oy

‘ammatin
Iéytanyt Turusta. Kulle siten kofti tora valten Katuja, mmmmmwmmum Katsele
ympérllesi ja tunnustelo telojen tunnelmaa. Kolta néissa

taloissa asuu? Milaisia likkeita taloissa on?

asua vanhemmat ja mum- lasta

Naila phola aka on raunhoitiunut. Piharakennuksessa saaliaa vielkin ola venha sauna, jota koko

11. kulma
Mité tolvot? Mité halualsit yllattsen kohdata?

stulusten aaressd. Lapset kulkevat oman phan ja naspuriphojen kavereiden kanssa. Kuki@penkissd
Kasyea suringordokida i s, Tam on i T, ok on ety Kyt usben - ol

" Ertissss Kijaston
e bt At jamoni ‘taloasunnosta Ketoon evaa Ky @ Kilas
tuntumassa. Ok jotka asuvat pihan g2rela. toislleen , multa samanlasisla kijoista piléval inmisel kontasival. KasilySiiskaty voi
piyiese it 3 ola yléitavien kohtaamisten paikia. Mietl, mita haluasit yiattaen kohdata. Jos sinula on mukana

8. Turussa katoaa polkupy®rid, miehis j
Sairashuoneenkatu on surullisen katoamisen paikka

Enften Turussa kaloaa kannykGna Ja pyrs, nit jaa tenvarsilo ja ravintoloiden lBhettyvile. Erés

son. Musta ol tasta eteenpéin tarkiana: usein se, mit (vt 160 sinua kort. Kuie stten kofti
o, Sasutuesi ol velto oin ol dovita e, oty postorto. 130 osta
postiort joka kuvaa tunneimassi tanan. Mene siten Wikiundin toiseen ker . kahviaan ja
osta uppi juotavaa. Valtse istuinpaiia idunapdycists, laheta idaunaa.

o o 12. parhaat
Koen. Rahea kadiftaa mr, i - kuin pévasaiaa,ja usein Ruisrockisse. Jossuta katosi Wikiundin kahvilan Ikkunasta on hyvé seurata torlelémé
. ancen. Ko P amiamers Dynamoon, . Taata i pycrn 1ake| pukia s ket s, Ena Kap deleen
; . ke, pysahty-
e ok jooan Ex alon e Ets paida, ossa. Kadottamiset, Jofa on tapahtunut nin Vipplasiylissd. Kuin Keskustassaidn. Moni, muunmussea orautasss Jameasl fansa LIGrmevschn st sy, luavet,pyedy
Kitina, o hadoflanut Tukuun fsen. Turematomana pysya mes puosaan varoftaa, o yppsesl pkatneet st preta? Voko vedouosis e ekiss ‘minymia?
hudasrtua, s usein veste, Nertao fou skt vl vt ka yinent fsnss? Likernordt artaat Pl
mutanut et o Kt someles poshortie, mta hoksor oyl mih racrn, o
ison katu: Al katosi wonna 2008 erds nuor mis. KL Sarashuoneeniciua pikh ja mist, mia
5. Kalkkeln korkeln paikka p e o raa S o ines Kok o, v ot iy v v o, Nas B i
nikee Ja ‘Saltashuoneeniadun ja Eerkinkecun kumaukseen. Matalan Manosasun taion ) Widurdtele! e o s
hénen siminsz. Kull, kunnes funfuy, et olet tul Lost n Tur- rein paepisteeseen.

Kuvat: Jussi Vierimaa



Appendix 4
Full List of Cultural Exercise Routes

The change of urban
view and architecture
|n Turku

71 Miniature portrait statu-
es created by children
of Turku hid in the river
‘ banks of Aurajoki

" : \‘ The poetic route of Ru- 7 » Who is who among sta-
Runosmaki . nosméki tues; The history and
' background of statues
of Turku city centre

;/e‘.':'.'"

A\ A‘A 'a

», Amazing stories of
Turku

History of Turku and
hundreds of steps

’ among the route

" Romantic stories and
locations in Turku

Urban stories and leg-
Kaupunkitarinoita Turusta ends of Turku

/‘o?&a .’
"~ A route for getting lost Suomen Historical route along
and find something Aurajoki to the Old

i new svdan Castle of Lieto

"

The historical curiosi-
ties of Turku

s Facing Turku city from
new perspective

Turku palaa kartalle '.

History and stories of

Pansio Pansio neighborhood



Appendix 5
Online Survey

i - Kysely i Turussa

ama kysely N
Turun Ammattikorkeakoulun Leacership and Service Master.
yhyt - sihen vasiaamiseen menee aikaa 5-15 minuuia.

Kysslyyn
kehitiamisoen.

Vhteystetosi,jo

yhieytta. Testiyhmaisile on luvassa pieni palkinto.

Kiios ajasiasil

Taustatiedot
Kysymykset 1-10 karoitavat kyselyyn vastaayien tausiatistoia

1. Syntymavuosi *
valise B

2. Sukupuoli *

valise B

3. Kotipaikkakuntasi? *

valitse B

4. Mikili asut Turussa, miki on kotikaupunginosasi?
Valitse B
5. Porhesuntoet ja asuminen *

Valitse o

6. Koulutustausta *
vaiise B

7. Ammattiryhm, johon katsotte Iahinna kuuluvanne

Valise o

8. Harrastukset a kiinnostuksen kohtoet:
Volt valita oheisesta fstasta useita valhioehioja,

0 Likuriaja urhellu
) Ulkoil oteeiy

7 Tietokona- konsolpait
7] Pustarmanhaito

7] Ruoaniait a lepominen
-] Kauneudenoito

1) Kifalisuus ja lukeminen
7] Sisustaminen

) Eloluvat

O Teknikka
) Autot ja mootoripybrit
) Sosiaalinen media, blogt, bloggaaminen

[ Kuvataids, pirtaminen, maalaaminen
) Ei mikeén ndista
SI'™

9. Kuinka paljon harrastat iikuntaa vapaa-ajallasi?

Valitse o

10. Minkii verran kulutat kulttuuria vapaa-ajallasi?
teatierissa, elokuvissa,

tanssiesiyksissa tai muissa vastaavissa tapahtumissa

(vaise B

)

Page 2

11. Onko kulttuurikuntoilu sinulle tuttu palvelu? *

Valitse ]

12. Mikiili kulttuurikuntoilu on sinulle tuttu palvelu, misti Iihteestd kuulit kulttuurikuntollusta?

[ Turun Kaupungin Intemet-sivut
[ Léysin kultuurikuntoilun karttoja esim. Kifastosta
[ Nomadi-mobilisovellus

7] Google tai muu hakukone

7] Kuulin kaverita

[ Turkuposti

) Kubtuurikuntoiludeemaviikon tapahtumat

] Muy

13. Mihin seuraavista reiteist olet tutustunut:

Valitse oheisesta listasta kaikki na reftit, joinin olet tutustunut

7] ArkkitehTOUR
[ Kaupunkitarinaita Turusta
[ Piiloleikki
[ Turku on.
[ Runasmak
7] Turku palaa kartalle
(] Pomastely

] Inmeelinen Turky
[ Patsastelu

(7] Romantinen Turku
(] Pansio

[ Lest in Turku

) En mininkzan naista

14, Mikil olet kaynyt minkd

misluiten?

[ Kultuurikuntoilu-paperikartat [ Tulostan kartan itse

15. Millaisia kokemuksesi ovat?

www-sivuita ]

oit kirjoittaa esimerkiksi karttojen selkeydesta,

] mista lbytylsi
st i ista

ja pituudesta, tai muis
kokemuksista. Onko joku reiti kenties ylitse muiden? Mika siits tekee migkenkiintoisen? Onko joku reitt olut lian haastava tai

hankala?

16. Mikill ot ole kiiynyt kulttuurikuntoilem
Millaisia mielleyhtymi kultiuurikuntoilu sinle tuo?

millaisia miglikuvia sinull

on palvelusta?

17. Onko sin

ideoita suhtoon?

ia uusia ajatuksia,

Joilla karttoja kaytetaan. Kaikki ideat ovat tervetulleital

Ideat voivat lityd esimeridksi reittien sijainteinin, kekonaan uusiin reititeemainin, yksitaisiin reitipisteisiin tai vaikkapa valineisiin,

P)
18. Kuinka todennikbisesti suosittell

1=En suosittele ollenkaan 10=Takuulla

Kulttuurikuntoilu 1-10

Page 3

- nyociy 2urussa

k|
4

Yhteystiedot testiryhmé varten

W

Kehitiamisoen, taustaisia
lkusyksyn 2015 aikana.

Kaupunkilaisia, joista kootaan testinyhmat kesan

19. Yhteystiedot
Etunimi
Sukunimi
Matkapuhelin
sankoposti

Mikal sinulla on kysytté

4, jota tima kysely tukee,

100% valmiina(Sivu 3 / 3)




Appendix 6

QR Codes and Links Shared during the Theme Week of Cultural
Exercise

Kulttuurikuntoilu — kysely, sovellus ja www-sivut

EgnE  EydE

[=] [=]

http://bit.ly/1J3T51 app.citynomadi.com www.turku.fi/kulttuurikuntoilu
Kyselylomake Nomadi-sovellus Kulttuurikuntoilun www-sivut

Kiitos palautteesta, kulttuurikuntoilun iloal




Appendix 7
#kulttuurikuntoilu on Twitter
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Appendix 8
Invitation Letter to Cultural Exercise Development

Kulttuurikuntoilun kehitysryhma - tervetuloa mukaan!  eostisstika x

Kulttuurik i {l = Mari L <tutkimus.kulttuurikuniollu@gmail com= 382015 - -
-= pillokepio: mari lounavaara

Tervehdys!

Osallistuit kesak jun kulttuurik ilukyselyyn - Kiitos pal i sekd mielenkiinnosta kehitystyd itelya kohtaan! Kokoan nyt yh ietonsa lomakkeen kautta jatta
turkulaisista ryhmid, joiden kanssa kehitetdan kulttuurikuntoilua palvelumuotoilun tydtapoja kiyitden. Sekd kehittiminen, ettd sen tulokset ovat osa palvelumuotoilun YAMEK-opinnaytetyita
Kehittamistydhin voit csallisiua | i jaltal I innalli:

L il 17 - ittami: i ih hyidy 38N ns. iluluctaimia. Muctoiluluotaimet ovat tapa keratd kayttaakokemuksia itsedokumentointiin perustuen. Kaytannbssa

kéyttdjille toimitetaan pakkaus, joka sisdltdd muistiinpanovélineet ajatusten ja ideoiden kijaamista varten. Lisdksi pakkaus siséltda kartan paikkamuistinpancja varten. Naiden lisaksi
dokumentoinnissa voi kayitdd mahdollisuuksien mukaan myos omna sahkolsm walineitd; alypuhelunla lablema lal tietokonetta, jolloin ideat voi kuvata, aanittda tai videcida. Luctainmuistiinpanot
keratddn analysoitavaksi ja niilla saatuja ideoita voidaan hydd; ksena yhtei:

Luotainten kiytdn voi aloittaa heti luotainpakkauksen saamisen jélkeen. Tarkempi ohjeistus tulee pakkauksen mukana. Materiaalit tulee palauttaa vilkon 38 loppuun mennessa. Luctainmateriaalin
palauttaneet saavat kitokseksi palkinnon.

2) Yhdess&? - Myohemmassa vaiheessa kulnuunkunlollun ittamista j Cpajatycsh lylld. TyGpajcja jan aan kaksi torstaina 1.10.2015; ensimmdinen kio 12 [a toinen kic 17
alkaen - voit valita ndista kohdista sinulle sop 1. Alkaa i I k warata n. kolme tuntia. Osallistujile on tarjolla purtavaa, uusia kokemuksia ja tuttavuuksia seka palkinte
osallistumisesta.

Woit sils osallistua kehittamisprosessissa joko kulttuuriluctaimiin, tydpajoihin tai mol iin. Tybpajoissa tilaa on rajallisesti; 1 10 paikkaa eli tilaa on yhteensd 20 henkildlle. Paikat
taytetadn iimoittautumisjdnestyksesss. Mukaan voit ilmoittautua vastaamalla tahén séhkdpostiin ja kertomalla toiveesi ryhmien suhteen.

Toimitan chjeet sekd | imista ettd tybpajeista imoittautumisten perusteella. Mikali sinulla on k &vad kehil & telysta tai opinnd Otutkimuk , voit ottaa yhteytta
minuun sahkopostitse.

Chessa vield linkki Turun kaupungin kultuurikuntoilusivuille: hito:fwww turku fitkulttuurikuritoily
Kiitos etukiteen ja aurinkoista alkusyksya!
Terveisin,

Mari Lounavaara, palvelumuctoilun opiskelija
tutkimus kulttuurikuntoilu@omail.com



Appendix 9
Instructions to Design Probes

Tervetuloa mukaan kayttdmaan ilul imia osana kulttuuril ilun kehittamistutki !
Mika ihmeen muotoiluluotain?
Olet juuri saanut luotainpakkauksen, jonka sisélld on kynd, muistikirja seka kartta.
Luotaimet ovat tutkimusmenetelms,

jolla ker: n henkilokohtaisia mielipiteita
ja ideoita itsedokumentointiin perustuen.
Luotaimet ohjaavat kayttajiaan ndkem

Lisaksi voit kdyttad luotaintehtdvassd omaa kameraasi, dlypuhelinta, tablettia tai tietokonetta, jolloin voit
kuvata ympdrist6d, anittad ajatuksiasi tai kuvata videota.

Tee néin:

ja kokemaan ymparillaan olevia arkisia asioita, .
o - L . L L joita yl6s kirjaamalla tutkija voi saada arvokasta
Pida vihko, kyna ja kartta mukana lahteissasi ulos, ndin voit tehda muistiinpanoja asioita

tietoa ja samalla osallistaa kayttajat mukaan
suunnitteluprosessiin. Tassd tutkimuksessa
luotaimilla kerattavaa tietoa hyédynnetaan
pohjustuksena myshemmalle tydpajatydskentelylle.

havainnoidessasi.

Kirjoita tai piirré ajatuksesi vihkoon omalla tavallasi. Voit my6s kuvata tai ddnittaa, mikali kaytat esim.
alypuhelintasi.

Karttaan voit tehdd muistiinpanoja paikoista.

Evéitd luotainten kdyttoon:

Ota mukaasi jokin kulttuurikuntoilukartta ja lahde valitsemallasi kokoonpanolla kulttuurikuntoilemaan. Pohdi matkalla kokemaasi ja tee muistiinpanoja, kun
ajankohta tuntuu sopivalta. Voit esimerkiksi kdsitella seuraavia asioita:

Minka reitin valitsit? L8ysitkd kartan helposti? Haitko valmiin kartan, tulostitko itse vai kéytitké CityNomadia?
Mika reitissa oli kiinnostavaa? Herasikd reitilld uusia ajatuksia?
asioista keskustelitte? Millainen ilma oli? Miltd tuntui jalkeenpain?

Miten kuljit reitin?
Jos kuljit reitin yhdessa jonkun kanssa, millaisista
... Vai eiko ehka huvittanutkaan lhted? - Miksi ei?

Voit my6s pohtia laajemmin; mika ldhiympéristossasi tai kotikaupungissasi on mielenkiintoista, erityista sinulle, erityisen hyvaa tai erityisen kurjaa. Mieti
asioita my6s kulttuurikuntoilun kannalta; puuttuuko reitiststé jotain? Mika olisi unelmareittisi? Mitda muuta kulttuurikuntoilu voisi olla?

Palauta luotainpakkaus, kun tunnet olevasi valmis; viimeistaan kuitenkin viikon 39 loppuun mennessa. Kuvat ja sahkéisen materiaalin voit palauttaa suoraan
osoitteeseen tutkimus.kulttuurikuntoilu@gmail.com — samaan osoitteeseen voit laittaa sahkdpostia, kun haluat palauttaa pakkauksen tai sinulla on kysyttavaa.

Luotailun iloa!




Appendix 10
Presentation for Cultural Exercise Workshop

Brainstorming 2
Kulttuurikuntoilu linstorming

it Torues, bt 13 it Tauoite - Idecidaan hahmojen inspircimana

Faaltsyhtsitpassi bekulaisten Pulvelumuotoil heille asioita/aiheito/teemoja, jotka

e - umuotoilu Kehittda . heitd motiuoi kulttuurin

- et A Idecida Yhdessa niikskulmasta

Vsl Luoda Liitetdtn oiheet suoroon hahmaille
vt - Tarkastellaan kokonaisuutta,
- Osollztov 57 lisatagn Turku-nakokulma - Vialitoan suosikit;
e it o o s & Joko sopien to pisteyttim

byt o ecadlsi presntyypresa, ot
parantoa kehitimisen edelesc

- Inkaiselln kaytissd 10 pistetts,
jotks onnetacn suosikki-ideoills/
‘teemuille.

- Pisteet jactonn koikkien hohmojen
jaidesiden kesken

Kuntoilu?

@ it kit Honseptin
Ita Kulttuun
tarkoittaa minulle? vhieenueto
Minka kuntoilumuodan pariin
hahmaoe kannustetoon?

?

Willainen kulttuurikuntoilumusta
hahmaille mucdostuu?

Wita muuta muodostunut
kuittuurikuntailu voisi pitdd
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Appendix 11
Persona "Sari”

Sari 45 is an accountant and a single mother of two children likes to read, watch the TV and take care
of the home. Being a little overweight with poorish physical condition she likes to go out for a walk and
consume culture every now and then.
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Appendix 12
Persona "Mikko”

A student of statistics, Mikko 25, likes online role games and goes for board game nights once a week
and live action role plays twice a month. He is about to graduate soon and is afraid of the emptiness the
new phase of life might mean. He is in a poor physical condition with some overweight.
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Appendix 13
Persona "Jonna”

Teenager, Jonna 17,5 years, is from a wealthy family and lives with her parents. While school is easy for
her, her favorite hobbies are shopping and mobile games. The exercise she gets is shopping in the Han-

sakortteli mall of Turku City centre. Her parents have always replaced the relationship to their daughter
with money.
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Appendix 14
Persona "Pekka”

55 years is a father of 3 children. He works at the dockyard as a metal worker and spends his spare time
in a pub close by drinking. His favorite foods is HK Sininen sausage and microwave pizza and all the
exercise he gets is from between the couch and fridge as well as home and the pub.
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Appendix 15
Persona "Marja-Leena”

A single-mother of two, Marja-Leena 35 years, works at a phone switch in Turku Energia but is currently
on parental leave with her children. Being a single mother she has no time for herself and she has had
to give up her old hobbies of jogging and gym.
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Appendix 16
Persona "Reijo”

Middle-aged man Reijo lives with Krisse who is a hairdresser and has two children from her previous
marriage. Reijo works as a trash driver and enjoys Formula 1, pub and darts while his diet consists of
beer and sausage. Reijo is stubborn and does not speak a lot while Krisse is a fitness freak.
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Appendix 17
Persona "Aino”

Aino, 21, is a student of philosophy and originally from Tornio, Northern Finland. She enjoys tea and
watching Downton Abbey. Her only friend is her cat although she would like to have more social life,
and work, for example, as a volunteer friend for the elderly people.
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Appendix 18
Persona “Kauko and Tyyne”

Kauko and Tyyne are en elderly married couple with three grand children. Tyyne worked as a cook at
school and Kauko as an electrician in his own business. Tyyne misses their grandchildren and would
like to travel more but Kauko is not interested. Kauko has some challenges with his memory and spends
most of the time in the front of their television at home. Having coffee with their neighbor Pirjo brings
change for Tyyne's rather lonely everyday life.
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Appendix 19
List of Route Ideas

Cemeteries route
Closed doors of Turku
Dog route

Flowers and blooming trees; cherry blossom path,
lilac path

Geocaching route

Goblin path

Magic forest

International Turku across Centuries
Jugend-Turku

Movie route

Route of Kakolanmaki

Route of Ruissalo

The best sides of Turku

The historical women of Turku

The most beautiful benches of parks
The most beautiful destinations

The most interesting views

The position of child in different ages

Turku for Aliens

Turku literature

Turku Neighbourhood routes

Turku of Graphic Artists

Turku race

Télpuol <> Toispuol (This/that side of the river)

Vares route



Appendix 20
The Service Blueprint of A

Event

ino Attending an Cultural Exercise
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Pre-service period

s shebronses puesshe
o

Gl Ecrce Culura Exrcise
tion about mach Moble ADP

frend” eventof Culturl xercse
K " i

- an hour and & hlfthe group arrves o the fnalspot of J ANo heads home. She enjoyed the event
hada fun walk together and Aino tock during he route. She shares her
another exerciser fo goto. e it being shred by Oy o Ttk o thousands of
e deda o he L L el o et o
nd the Cutural Exercie Frend o

The event —> Turku Urban Environment
Pino has packed a btile of water and hr "The busis on time and AIno hops in. She changes bus on the market place and hops off at Turk castle.

rvub\bphwb\wmhe ekatathebus [ suringpotof vl e e .mnwwmw.m,mmgmumm”e,mv Pt

e on her mobile phone and takes a 2pricpam eds et e o ad e et ey e hringcheelvin Pl bl

Qvummvvmhslylaurlhbhmna,lib i b S G e deas and e dice ebmlul sl

e starts o i 4 ke 8 emui rTod s b SN SN e o 15 ke

i Tk route

ino downloads the app. She reads about the L

Aino's home
toad

‘Ao browses her Facebook feed [l sre ks whethershe o folowe ek
andnotices s post by Ciy. o Gl (541 et
Turku about Culturel Exer o cunarl B

event fnding i itersting. (Josrycen o ba ove ko website,

e s o Gty 1 Torks

trsiod

takes plac

s

o et etz ok s g h e ectge The ever
ol asog i ummlu , acks
e alable P
i . e and posied nsoca media

sekeyksoss and on hr bl makes the Sp of

JOURNEY
"The event organize wel
doffers maps

open and gh
ok a1 e ot )
o Iprorment Thecote
fr ot Joprpeligigl ol

Snacks and brochures are
delivered tothe finshing spot.

T —
o tbout Gl e

“The event organizerarves o the.
enpoce ard makes e he
signs aein

et e




Appendix 21
The Service Blueprint of Kauko and Tyyne Participating in

Cultural Exercise Friend Concept.

Service period Post-service period
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